


MKT 4625 Integrated Marketing
Communication

* The Iintegration of promotion strategy & marketing
strategy to communicate with the market, to achieve
communication & marketing objectives

* The 5 core values (Honesty, Fairness, Responsibility,
Respect, Benevolence ) have been addressed via

lecturing, case studies & working on ethical dilemma
situation exercises
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Honesty, Fairness

Messages :
1) HK advertising law :
 legal, clean, honest, truthful

o all factual claims & best-selling claims shall be
capable of substantiation

2) Guideline of Hong Kong Television & Entrainment
Licensing Authority (HKTELA)

3) Lack of integrity will result in penalty ( charges &
banning of the commercial)



Honesty, Falrness

2) Assessing Advertising Effectiveness

* Projective technique

— ways of tapping respondents underlying feeling
by having them “ project ” those feelings into an
unstructured situation

e Focus group methods

— some may Include an observation room with a one way
mirror
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Respect

UNITED COLORS
OF BENETTON.

Discussion: How you feel about the commercial of Benetton ?

11



“This Is not a matter where
there are any shades. If
Integrity Is at the heart of
everything we do, then we
have to work every day to
uphold this standard.”

Richard Pinder

Regional marketing director of Leo Burnett






