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Abstract

In the research area of marketing strategy, entrepreneurial cognition has been a
core concept. The definition, measurement and innovation performance of
entrepreneurial cognition has been widely concerned and discussed by western
scholars since the 1990s. The theoretical framework of entrepreneurial cognition
and executive team cognition has also been extended. However, the relationship
between entrepreneurial cognition and enterprise innovation performance is still in
a state of controversy. On one hand, there is a lack of in-depth investigation of the
duality of entrepreneurial cognition; on the other hand, the context conditions of the
influence of entrepreneurial cognition on innovation are not considered.

Under the dual driving forces of new economy and technological innovation,
enterprise innovation urgently requires entrepreneurs to quickly capture and adapt
to multiple changes in the internal and external environment (such as major changes
in the technical field and in the demand structure, etc.). Under this situation, are
entrepreneurs' cognition effectively able to improve the innovation performance of
enterprises? While enterprises face environmental changes, how do entrepreneurs'
perceptions affect their innovation performance? And is the choice of enterprise
innovation path an intermediary mechanism for entrepreneurs' cognition to
influence enterprise innovation? Can the industrial policy orientation match the
company's own strategic resources to improve the company's innovation
performance? A profound analysis of these issues can not only improve the
theoretical framework of entrepreneurial cognition research, but also enhance the
guiding significance of reality in corporate practice.

This research takes Chinese science and technology innovation enterprises as

the research sample, and puts forward a conceptual research model with



entrepreneurial cognition as the core based on the enterprise innovation path and
resource-based theory and other theoretical perspectives. The data examines the
core issues with entrepreneurial cognition as the core guidance: first, under the new
economic background, entrepreneurial cognition has a direct impact on corporate
innovation performance. Based on this core issue, this article explores the impact
of entrepreneurial cognition on corporate innovation performance from multiple
dimensions, namely, entrepreneurial cognition of the company's own core
capabilities, entrepreneurial cognition of new product markets, and technological
uncertainty. If cognition affects the innovation performance of an enterprise;
secondly, the choice of enterprise innovation path mediates the relationship between
entrepreneurial cognition and enterprise innovation performance, this study focuses
on the choice of enterprise innovation path from two dimensions-external
innovation activities and autonomy Innovative activities compare their different
effects and interaction effects. Finally, the mediation effect of industrial policies on
corporate innovation performance analyzes the impact of national high-tech
enterprise certification on the relationship between entrepreneurial cognition and
corporate innovation performance.

The findings indicate that: (1) Entrepreneurs’ perception of the external
environment of the enterprise, including the awareness of new product markets and
technological uncertainty, can directly promote the innovation performance of the
enterprise; The impact of innovation performance is not significant. (2) The
innovation path exerts an intermediary effect in the relationship between the two.
Entrepreneurs' perception of the company's own core capabilities has a significant
negative impact on external innovation activities. External innovation activities can

positively promote the innovation performance of enterprises, but the direct effect



of independent innovation on innovation performance is not significant. (3) The
interaction between the national high-tech enterprise certification and external
innovation activities has a negative impact on the company's innovation
performance. Finally, this article discusses the meaning of the management practice
of the research and the direction of the follow-up research.

Theoretically, the dimensionalization of entrepreneur cognition in this study
enriches the conceptualization of "entrepreneur cognition". This study innovatively
introduces it into the application of innovation field, especially testing the
relationship among entrepreneur cognition, the choice of innovation path (such as
cooperative innovation and independent innovation) and innovation performance.
Existing research rarely involves the influence of entrepreneur cognition on
innovation performance with intermediation. This inadequacy is made up by this
study. Therefore, the framework of this study provides a relatively perfect test for
the study of entrepreneur cognition, and tests the direct and indirect effects of
entrepreneur cognition on innovation performance.

Finally, this paper discusses the implications of management practice and
future research prospects. Most noteworthy, the certification of high-tech
enterprises negatively regulates the relationship between cooperative innovation
and innovation performance. Combined with case analysis, entrepreneurs believe
that the government's certification of high-tech enterprises has no significant impact
on innovation performance, while the preferential tax policies for high-tech
innovation enterprises have a positive impact on innovation path and innovation
performance, which also promotes the performance of innovation. These findings
provide a reference in promoting high-tech certification and formulating innovation

incentive policies in national level.
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