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摘要 

全球在歷經近三年的新冠疫情肆虐後，由於疫苗的施打與集體免疫形

成，社交距離和防疫政策逐漸全面鬆綁，也邁入了數字生活和混合工作的新

常態。企業在面臨時代的不確定性與競爭日益加劇的環境中，電子績效監督

儼然成為解決這些挑戰的不可或缺的選擇。早期的電子監督研究背景與疫後

數字生活和工作環境顯然不同，由於數字轉型已成為組織能否存續的主流考

量，本研究認為有必要進行實證調查，關注員工主要的個人感知，提出以電

子績效監督的目的感知、組織公平感、主管支持感以及工作滿意度為核心的

研究模型，探討混合工作環境下電子監督影響的感知作用與信息角色。本研

究以某上市建築集團公司為調查對象，實證結果表明:員工感知的電子績效

監督目的對工作滿意度產生積極顯著的影響，包括其感知電子監督的使用目

的傾向是管理性或是發展性；組織公平感在感知監督目的與工作滿意度之間

的關係中起到完全或部分的中介作用，儘管在不同感知電子監督使用目的，

分配公平的作用明顯大於程序公平或互動公平；而主管支持感在感知監督目

的與工作滿意度的關係中具有積極的調節作用，尤其在感知使用傾向為管理

性目的時，其作用顯著大於感知使用傾向為發展性目的。 

 本研究主要結論認為，在適應新常態數字加速的工作和生活，組織應

注重電子監督下員工的心理作用，強調組織預期目的與員工感知目的趨於一

致的重要性，審慎考量感知監督目的與工作滿意度之間的平衡，規避因不當

監督的管理誤區，所造成工作不滿意而衍生負面代價。組織公平感仍然是影

響電子績效監督最主要的員工感知因素，特別是在感知監督目的與管理績效

連結的分配公平。在電子績效監督的工作環境中，主管支持感對工作滿意度

扮演著直接或間接積極的調節作用，顯示領導的參與式監督有助於建設性的

反饋，揭櫫新常態下人機協作的互補管理價值，為未來可能引入人工智能驅

動的電子式績效監督，提供適應合宜的策略思維。 
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ABSTRACT 

In the aftermath of the nearly three-year onslaught of the COVID-19 pandemic, 

the global landscape has undergone a profound transformation. With the 

administration of vaccines and the establishment of collective immunity, social 

distancing measures and pandemic policies are gradually being relaxed, ushering 

the world into a new normal characterized by digital living and hybrid work models. 

Faced with the uncertainties of the era and the intensifying competition, electronic 

performance monitoring has become an indispensable tool for businesses to 

navigate these challenges. 

The early stages of electronic performance monitoring research markedly 

differ from the current post-pandemic environment of digital life and work. 

Recognizing that digital transformation has become a mainstream imperative for 

organizational sustainability, this study deems it necessary to conduct empirical 

investigations. It focuses on employees' primary individual perceptions, proposing 

a research model with the perceived purposes of electronic performance monitoring, 

organizational fairness perception, supervisor support perception, and job 

satisfaction at its core. The study aims to delve into the perceived effects and 

information roles of electronic monitoring within the context of a hybrid work 

environment. Drawing upon empirical evidence gathered from a surveyed publicly 

listed construction group company, the results illuminate that employees' perceived 

purposes of electronic performance monitoring exert a significantly positive impact 

on job satisfaction. This encompasses their perceptions of whether electronic 

monitoring serves either administrational or developmental purposes. 

Organizational fairness perception is identified as playing a complete or partial 

mediating role in the relationship between perceived monitoring purposes and job 
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satisfaction. Notably, regardless of different perceived purposes of electronic 

monitoring, the impact of distribution justice is more pronounced than procedural 

or interactional justice. Perceived supervisor support is identified as having a 

positive moderating effect on the relationship between perceived monitoring 

purposes and job satisfaction, particularly when the perceived usage tendency is for 

administrational purposes—its impact is significantly greater than when the 

perceived usage tendency is for developmental purposes. 

In conclusion, this study emphasizes that, in adapting to the accelerated 

digitization of work and life in the new normal, organizations should prioritize 

understanding the psychological impact of electronic performance monitoring on 

employees. It underscores the importance of aligning organizational expectations 

with employees' perceived purposes, carefully balancing perceived monitoring 

goals and job satisfaction, and avoiding the negative consequences of job 

dissatisfaction. Organizational fairness remains the most influential factor shaping 

employees' perceptions of electronic performance monitoring, especially in the 

realm of distribution justice linked to administration rewards. Within the electronic 

performance monitoring work environment, perceived supervisor support plays a 

positive moderating role in job satisfaction, highlighting the managerial value of 

leadership's participative supervision and affirming the potential of human-machine 

collaboration in the new normal. This strategic approach provides a robust 

foundation for the potential integration of AI-driven electronic performance 

monitoring in the future, offering adaptive and suitable strategic thinking.  
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