CITY UNIVERSITY OF HONG KONG
EAEMTASR

Development and Validation of a Scale of
Resident Perceived Satisfaction for
Communities in Third-and Fourth-Tier Cities

=i AL R A P i SRR A B S B g

Submitted to
College of Business
PR
in Partial Fulfillment of the Requirements
for the Degree of Doctor of Business Administration

TrER M2

by

Yang Xiumei

W71

August 2024
—“ZTEAA



TS

it 225 v A (RS D S R AT T AL ERE AR NI, D 3t e AT 364 R IR A
VA A Ry, AR R SR R AL S AR B A RIE R B . AW TR AR
WAL SN AL SRR, SRR A RN P
IRHERS R, DASEOLEH R SO SR, $ET1 55 302 B 3% ) bt BRI

At I I SCRRAR IR B 1 D b AL P IR R AT TS S AN L, b
TEAFHER RN L, WARR TR R RE (55 F R84
WHRER TR G TNES,, &g ENEERIE R T, FECRIT T4 R A2
PERIRNAE o 38038 56 o A AR BE R R WO 1 AL 3 = DU BRI T 72 N IR B2 R
Bl ORI FT R BB AT B A

AHEFCRE A & 1 SIS W oK O SR e R, T 7 —E
B HUEE PR T ORI SHER R . IEA 2 AL R B AME T 8 T HEA S
R, EERN 7B R . B IR IS R SR AR . B R
B, BRI — D 7R AN R TR, RHER R N4
T AR i o

MR sEB, (EFMEERZZENRLE, MEUREEASME.
AR FAEEREL. EEGHEEU LS HEYEE NN R, EUEY
BN AL A RRE . AR AS AR DA K o B B IR A o T A A 2R T
R T R RS T RHER R A R, ARSI TR A ) A A

WrFeiRt, it SR F TR 9%, B AR . ASHt
FURIBH ML SR RS 2 2 g e A S5 0 1 S i (04 5 75 SRR 22, A7 Bhis B
FETRFE o BRSO R SR 5 2 i AL IR A5 . s BT & g IR ok, AN
TR SRTHE 7 T 3 AN T oA i ARt 7 (0 L, e s 3 T 3 S A
VEEAL A, A b 4T SE BUE R ER A 5 R 5

My AL SRR, BRI, R, FBE R R E X
PG, REAA, AT AR



ABSTRACT

With the steady growth of China’s economy and the acceleration of
urbanization, the real estate industry, as a vital component of the national economy,
exerts a profound influence on socio-economic development. This study focuses on
residential satisfaction in the context of new urbanization, aiming to construct a
comprehensive evaluation system to provide targeted improvement measures and

enhance the quality and efficiency of real estate development.

Through a literature review, the thesis elucidates the research background and
significance of residential satisfaction in real estate, analyzes the deficiencies in
current evaluation systems, and explores the evolving needs of residents in the
process of new urbanization. The study employs a mixed-methodology approach,
combining quantitative and qualitative data analysis to ensure the breadth and depth
of research findings. Data were collected through surveys and in-depth interviews
across various cities, including third and fourth-tier cities, ensuring the practicality

and applicability of the research.

Innovatively, this study integrates Maslow’s hierarchy of needs theory with the
Kano model to establish an evaluation system that encompasses the spiritual needs
of real estate residents. This multidimensional evaluation model not only considers
basic living requirements but also incorporates assessments of higher-level needs
such as community belonging and self-actualization. Through the Kano model, the
research further distinguishes between basic, expected, and attractive needs,

rendering the evaluation system more comprehensive and precise.

The study finds that residential satisfaction is influenced by multiple factors,
including not only material aspects such as housing quality, community services,
surrounding environment, price reasonableness, and property management, but also
spiritual aspects such as material fulfillment, safety assurance, social harmony, and
respect and self-actualization. The validity of the evaluation system was verified
through structural equation modeling, with results supporting the rationality of the
hypothesized model.
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The research suggests that real estate companies should prioritize resident
needs in optimizing their products and services. This innovative evaluation system
provides real estate enterprises with more comprehensive insights into resident
needs, facilitating the development of housing products and community services
that better align with residents’ spiritual requirements. By focusing on higher-level
needs, this study offers new perspectives for enhancing residential satisfaction and
urban living quality, promoting a more resident-oriented real estate market, and
fostering the coordinated development of the real estate industry with new

urbanization.
Keywords: Real Estate Residential Satisfaction, Scale Development, New

Urbanization, Maslow’s Hierarchy of Needs Theory, Kano Model, Structural
Equation Modeling
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