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Abstract

Organizational trust, because of its important role and influence on economic
and social development, has been paid more and more attentions by scholars in
psychology, sociology and economics. As one of the important informal factors
that affect inter-enterprise cooperation, organizational trust affects the economic
exchanges and relationship construction between enterprises. Therefore, how
organizational trust affects inter-firm development should be an important issue
that management researchers pay attention to and study.

Since the competition in the automotive industry is becoming fierce, the
automotive industry has entered an era of meager profit. More profitable
opportunities will emerge in the field of automotive after-sale services. According
to the foreign mature overall profit model of the automobile industry, 30 % of the
total profit of the automobile manufacturers comes from the production of the
whole vehicle, while the rest 70 % comes from the service field of the automobile
market. The long-term shortage of Chinese automobile manufacturing industry
makes people pay too much attention to the automobile manufacturing, but not
enough to the service field of the automobile aftermarket. Under the background
of Chinese automobile post-market development, this paper studied the influence
of trust transfer on dealer's willingness to join the chain in the process of
automobile service chain enterprise transformation

Based on the systematic theory review, practical investigation and
questionnaire survey, this paper discussed the organizational trust between the
enterprise and the subordinate dealers from the perspective of localization and
organizational trust. Then, we analyzed the factors that influence the
organizational trust from the subordinate dealers, including the characteristics of
the enterprise (industry competitiveness, industry status, growth rate, etc.),
cooperative behavior (cooperation legitimate behavior, etc.), usefulness of IT
assets and cooperation profits. However, the organizational trust was not affected
by the characteristics of products. On the basis of these results, this paper studies
the influence of trust transfer on dealer's willingness to join the chain during the
transformation period of the author's enterprise. The results showed that the
dealer's original trust has a significant positive impact on the expected income and

the influence of the company, and then the factors that affect the dealer's



willingness to join are the original trust on the enterprise, the anticipation of the
expected income and the influence on the trusted party. But the trust transferring
passed through the expected return rather than through the influence of the
recipient.

With the management theory and quantitative research methods, especially in
the combination of organizational trust theory and trust transfer development
theory to build the theoretical analysis framework of this study, this paper
conducted the theoretical analysis and empirical research on organizational trust,
trust transfer and its intention to join the chain of dealers to conduct a systematic
and in-depth analysis with structural equation model and game theory. The
findings contribute to the academic research.

In general, the conclusions of this study confirm that the original trust and
trust transfer are positively related to the dealer's willingness to join the chain, and
also explain that the trust transfer is completed through the expected return rather
than through the influence of the recipient, which provides a reference for future
research. At the same time, these conclusions provide important practical

guidance for the development and maintenance of inter-enterprise relations.

Keywords: Agency enterprises; Chain enterprises; Dealers; Organizational

trust; Trust transfer
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