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Abstract

With the booming development of mobile internet, the trend that electronic
banking business becomes mobilized is very obvious. Chinese electronic
banking business is continuously increasing, of which mobile banking services
users grow rapidly. Jiangsu rural commercial bank’s E-banking customers, rate
of business growth and transaction activities are all far ahead of other E-banking
services. Mobile banking services enter into a period when it growing rapidly.
Up to the end of 2017, the total number of clients in Jiangsu rural commercial
banks is 53,580,000, and of whom opened mobile banking account is 7,368,600;
mobile banking services users account for 13.75% and the active rate of users is
37.83%. Compared with traditional bank branches, mobile banking has lower
operating costs and lower transaction fees. The relevant data shows that the
transaction cost that banks spend on mobile banking is only 20% of traditional
counter ways. At the same time, mobile banking services can be provided
continuously for 24 hours a day. As long as phones get connected with mobile
communication network, bank accounts can be managed and funds can be
transferred and paid at any time and at any place, especially in rural areas with
few or no branches of formal financial organizations. Through mobile banking,
rural residents enable to conveniently and quickly use various financial services
provided by formal financial organizations. Mobile banking meets users
consuming habits and reduces the operating costs of bank. However, mobile
banking users of rural commercial Banks, which mainly serve users in rural
areas, account for a low proportion and have a lower active operation on mobile
banking. Therefore in-depth research on mobile phone Banks in rural areas is an
important task that needs to be solved urgently for rural commercial Banks.

For the development problems of mobile banking in rural areas, this research
combines the users’ individual characteristics in rural areas with the theory of

Diffusion of Innovation and the perspectives of choosing channels to analyze the



factors which affect users in rural areas to choose this financial channel. This
research first introduces the background of mobile banking occurrence, and its
development situation and function characteristic and probes into the research
literature of domestic and foreign scholars on mobile banking, systematically
reviews and analyzes the theory of Diffusion of Innovation, the theory of channel
choosing and researches on the characteristics of users in rural areas, combines
the current situation of using mobile banking in rural areas, and sets up the
theoretical model of mobile financial services APP. More specifically, the study
proposes that convenience degree perceived, information trust degree and
certainty factors of structure—will exert the direct effect on mobile financial
services APP. Individual characteristics such as individual innovation, education
levels etc will exert coordinating effect on the relationship between the
convenience degree, information trust level, certainty factors of structure and
mobile financial services APP. This research model proposed not only focuses on
the direct effects of users feelings on their intention to use mobile banking, but
also discusses the users’ individual characteristics’ potential effect on their
intention to use mobile banking services.

This research adopts samples and surveys as research methods and mainly
collects field data from Jiangsu Pi Zhou Rural commercial banks users by using
questionnaire survey, analyzes the data by using data statistical and analysis
software SPSS22.0 and structural equation model analysis software Smart PLS
2.0. In this study, a descriptive analysis of the demographic characteristics of the
samples was conducted, and then the reliability and validity of the questionnaire
were analyzed. Based on the fact that questionnaire has enough reliability and
validity, the research verify the theoretical model and hypothesis by the means of
structural equation model analysis software and come to the conclusions as below:
first, convenience degree perceived, information trust degree and certainty factors
of structure are the important direct factors which influence users to choose
mobile banking financial services channel; all of them have a positive impact on

users' application of mobile financial services, of which convenience degree
v



perceived has the largest impact. Second, individual innovation weakens the
convenience degree's positive effect on users using mobile phone financial
services and it displays no obvious coordinating effect on the relationship between
information trust level and mobile financial services APP as well as the
relationship between certainty factors of structure and mobile financial services
APP. Moreover, the education level weakens certainty factors of structure’s
positive influence on users using mobile financial services APP; however, there is
no significant moderating effect between the convenience degree and mobile
financial services APP, between the information trust degree and mobile financial
services.

Based on the research results, the research puts forward the corresponding
managing advice for the application and promotion of mobile banking in rural
areas. The research thinks that in the process of promoting mobile banking
services, financial organizations should provide basic standard bank services as
well as expand its own characteristic banking products. At the same time, the
mobile banking APP design should be developed towards simple, convenient,
easily used, safe oriented products. In addition, financial organizations should
strengthen differentiated marketing, especially for individuals with strong
innovation. With the limited time and resources, there exist some defects in this
research. Following research may try to conduct further study on the behaviors of
mobile banking users in rural areas by adding samples and utilizing other behavior

theory.

Keywords: Mobile banking; Innovation diffusion; Perspective of channel choice;

Individual Innovation; Education

vi



B ettt AR Rttt [
ADSITACT ... e iv
Qualifying Panel and Examination Panel..............ccccccciiviiiiiniiii e vii
B ettt ettt e e e e e et e et e et e e et e st e st e saerete st e et eneeanes viii
B ettt ettt ettt e e et e ettt e et e et e e teratesetesete e et e et e e te s tesaeseaneeanenaeenraens X
B2 E B vveveereeeereneeee sttt ettt xiii
L e eeeeeeneee ettt b et b et Rttt 1
L BIFZEETF B crvvvereeeeeseeesess sttt 1
N o e e X 0 = = SOOI 4
10,2 F R T o R R oot 6
1L T R T T T T B oottt een et en e e een e 9
1.4 TSR TITIEEE oot s e snees 10

L2 BFFZERTRE oo vvoevereeire ettt 11
L3 HIZZ E A oo 12
LA TTFZETE TR oo vveeerieerirs ettt bs st 13
L L B T TR ettt b e bbbt 13
L2 BEEE T TR ettt 15

L5 BT TG e evereerirerirsesie sttt sttt 16
L8 PR LRI vt 17
L7 BT FZERIITRE e evooeereeeie sttt 19
18 ZREE/ VAT oot 20

2 STIRGFHIL vttt 21
2.1 FHESRITHIFTIRIR o vvvveerrerriecrireceie ittt sss st 21
2.1 1 TR THIRE R oo vvveerereceesee ettt ess sttt 21
2.1.2 BIPIBFZEERIR oo 22

2. L3 FIMIFZEERIR v 26
2.1.4 AT HNIE FAE SR T A AR R ZE oo, 27
2.1.5 TSR T T BRI T B2 e 28
2.1.6 fEEEEHETHI ..o 44

2.2 BIHTHEHTERER v ettt 45



2.2.1 BT TR ERIEAIL ... e e 46

2.2.2 BT SR ERIZERE oottt 49
A NG =11 OSSR 53
2.2.4 Al s AR S I A oo 55
2.2.5 fEFEEHAZTHI....vevieeeeceeeeeeesees ettt enens 58
2.3 ZEIEIEEIETHIER oottt 60
2.3.1 ZE IR SR ..ocveeeeeee s 60
2.3.2 T A BRI S A AT ZETE oottt 61
2.3.3 R S e AR S I A oo 65
2.3.4 AR T BB A 2R B AT A EEE oo 68
2.3.5 fEFEEHAZTHI...veviieteeeeeesees ettt a e enens 70
2.4 B F R AR ST B TTFZC covvvoe e 71
2.4 1 AT R T IR R et 71
2.4.2 PN AR T (S AR EIFIZE oot 75
243 fEEEBHETH . ...cooieeeeei et 79
2. D R NG ettt sen s 79
B IFFGTREIUBIBLER o vvo vttt sttt e 82
B L ETRETE .ottt 82
1L BFZEEE R ettt 82
312 FHFTIEI ..ottt 88
B2 T BRI vttt 89
B2 L R AR E oottt 89
3.2 2 fB E E e 90
3.2.3 FH o HBEIFIE oo ereerereeere sttt 94
K N OSSPSR 97
e e WEIE L G 3 A 110 SO OO OO OO OO O OP PO OPROTOPROOS 98
DL T FGTEEET ettt 98
4L BB E T ettt 98
4.1.2 B EEZHTEEIUT oottt 101
A B T TT 7 oottt 104
A.3 TR INEE oottt a s 105
D B T BT B e vvv vttt 106

Xi



D L B R A T ST oottt 106
5.2 B P R R ettt ettt 107

D 2. L B ettt et re et ettt nneneas 107
B2 R I ettt ettt ettt ea et ettt naeneas 108

5.3 e E] T R B B ettt 110
DA A TR R E R ..ottt 111
DAL BRI vttt et ettt enea 112
5.4.2 SRR vttt ettt enea 113

DD R B /N ettt ettt ettt et ebeete et et et et eneene e 114

B BT A Z I ITTZT IR oottt ettt ettt ettt e et e eeeae 115
B L T 2 E oot e ettt ettt et et e e et ettt e e et anenaene 115
B.2 TTFZZETIEE ..o ettt ettt et ee et et et et e et et e e et et ee e aeeans 117
B.2.1 FHER IR ..o veveeereeeree ettt ettt ettt ns 117
B.2.2 B HHETIER oo oottt bbbttt re s 119

6.3 THZE SRR .ottt 125
B.4 R EE/INGE ettt ettt a et s aenen 126
BRI TTIBR o e e 127
B8%  SRATFH o R T B TR ZR oo 144

Xii



Bl H &%

1- 1 2011-2017 A= BIE N FHEIRAT ZE A ZS oo, 2
& 1- 2 2017 FHE A ERAT FAEERAT T R s 4
1- 3 FHEESRAT FEREEEBL oo 7
@ 1- 4 AHFFEFTCIEBEE oo 19
2- 1 FEPEAT 2R oo 29
[ 2- 2 FEHRTTESZRTE oo 31
[ 2- 3 BEGTUREEZIER 32
R 2- 1 WEFHERTHAREBAMIRZRITIIL oo, 34
[ 2- 4 BEFIEBEEEE ..ooooov 49
F 2-2 IETEIBIBMABABETT SRR oo 62
R 2- 3 IRAT B FEIRTEIIATZ A TR oo 69
[ 3- 1 BEERHFFUBEIL oo 88
A1 BRI T BIRER s 98
F4-2 BEMEER IR oo 100
F5-1 ARRARMZERIZR (o, 106
B 5 2 B T e 108
B B3 AL T oot 109
54 UL DI oot 110
R 5-5 LRI TTVEIRERATI ovvvevvoeeecee e 111
51 FEABEIERAETIHT oot 113
5- 2 AR EEALTTAIT (oo 113

xiii



