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MESSAGE
FROM THE DEAN
Professor YAN Houmin

The College of Business at City University of Hong Kong has a rich tradition in delivering innovative research projects that 

impact positively on business and society. Our core research strengths are embodied by our six departments: Accountancy, 

Economics and Finance, Information Systems, Management, Management Sciences, and Marketing. The College has the 

largest concentration of active researchers in the region with an established track record in our main research foci. Alert to 

changing trends, our infrastructure is also highly flexible, with the ability to adapt swiftly to emerging trends. To capture 

these opportunities a variety of research centers have been established in recent years. Fresh ideas are generated, tested 

and realized in an interdisciplinary environment. 

2016 has been a remarkable year for the College of Business, especially in the significant progress we have made in 

international rankings. We are ranked as a world top 50 research school, according to the UT Dallas Top 100 Business School 

Research Rankings. We are proud to be one of the world’s leading business schools.

With the dedication of around 160 research faculty members of over 20 nationalities, we have put a remarkable effort into 

our research. Each year, a large number of research projects are produced by the College, while our faculty members have 

actively maintained a very close relationship with external professional associations. We have also exerted great efforts in 

training our PhD students, and are glad to see many of our graduates attaining successful placement. I do hope you enjoy 

reading this research profile -  which aims to highlight the impact that our work is having on Hong Kong, as well as the 

global business and society.

* As of Sep 2016

164
No. of research faculty* 

133
No. of research degree students* 

FACULTY

No. of research grants

316

January 2006 –  September 2016

For the period

Amount of funding

HK$206.5 Million
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Centre for Social Media Marketing 
and Business Intelligence

Social media marketing, electronic commerce and business intelligence are game changers. They have 

fundamentally changed the ways people communicate, consume, and co-create. They have transformed business 

processes, empowering exchange of knowledge, information, and expertise, as well as accelerating innovation 

and new product development. There is an increasing demand for research to understand how firms can harness 

the power of social media in marketing, idea crowdsourcing, and knowledge management. 

With the timely e-commerce forum held in mid-November 2011, CB met with delegates from Taobao University 

(Alibaba group). Numerous fruitful exchanges and follow-up actions arise from the interaction. 

To strengthen ties and further develop the research side, CB established the Centre for Social Media Marketing and 

Business Intelligence as one of its strategic developments. Since the Centre was established, two major rounds of 

call-for proposals have been issued for business/industry-related research projects of strategic importance. Ten 

projects have been awarded research funding up to HK$1,000,000. These projects covered the hottest issues on 

how the newly emerged technology of social media and business intelligence impacted a variety of industry 

partners, including e-commerce, banking, and insurance companies. Interdisciplinary collaborations among CB 

faculty members and firms in the Greater China region have been encouraged. The Centre is actively pursuing 

further research agenda in collaboration with other research centers, universities, and the business/industry. 

With the agreement for collaboration on various cutting edge research studies in social media and business 

intelligence, as well as initiation of numerous business/industry-related research projects by members, the Centre 

has the capability and potential to leverage the strengths of its members to conduct high quality and impactful 

research that makes an effective contribution to the scholarly community as well as business/industry and society.
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Centre for Applied Knowledge and 
Innovation Management Research

The Centre is established with an aim to reinforce the University’s 

competitiveness in the area of knowledge and innovation management 

(KIM). One of the initiatives of the Centre is to conduct interdisciplinary 

applied research on KIM for the purpose of enhancing business 

decision-making and organizational competitiveness, particularly in the 

Asian context. Drawing researchers from various disciplines to study 

specific KIM problems that businesses and organizations are facing 

nowadays, the Centre has the following key areas of research, among 

others:

Knowledge-based logistics and transportation management 

Knowledge/information systems design, adoption and security 

Product innovation management and strategy 

Cognitive economics 

Impact of knowledge and innovation management 

Human, economic, marketing and policy aspects of knowledge and 
innovation

CB
RESEARCH

CENTERS
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Research Centre on One-Belt-One-Road

As China's major international financial center and one of the world's 

top financial capitals with outstanding development of trade 

services, transportation infrastructure, logistics and information 

technology, Hong Kong has a key role to play in developing the One 

Belt One Road (OBOR) initiative by strengthening its networking 

capability worldwide. 

Vision and Actions on Jointly Building Silk Road Economic Belt and 

21st Century Maritime Silk Road, an initiative raised by President Xi 

Jinping during visits to Central Asia and Southeast Asia in 2013, were 

issued by China’s top economic planner, the National Development 

and Reform Commission and ministries of foreign affairs and 

commerce. The initiative aims to promote orderly and free flow of 

trade factors, highly efficient allocation of resources, deep 

integration of markets and world peace by enhancing connectivity 

of Asian, European and African continents and their adjacent seas.

To elucidate such opportunities as well as challenges, the Research 

Centre on One-Belt-One-Road (‘the Centre’), led by Professor 

Houmin Yan and supported by key interdisciplinary members, was 

established in February 2016 at City University of Hong Kong. The 

primary aim is to conduct research in order to provide 

decision-making support and guidance for government policy 

makers on how to participate in the OBOR initiative. In addition, 

given the globally dispersed investment projects and trade 

networks envisioned as part of the initiative, the Centre is well placed 

to provide consultations related to OBOR investment projects and 

business activities for private companies in Hong Kong.

As the environments in the sixty plus countries along 

the OBOR routes bear little resemblance to those in the 

developed countries, which represent Hong Kong’s 

traditional trading partners, a paramount challenge for 

Hong Kong business professionals and companies in is 

to get to know how to do business there. The Centre 

aims to conduct extensive economic analyzes of the 

major OBOR countries. This will involve establishing 

country profiles, identifying opportunities and, more 

importantly, potential risks such as those related to 

policy co-ordination, facilities connectivity, unimpeded 

trade, financial integration, and people-to-people 

bonds. The information gathered, together with the 

economic analyzes and case studies, will be used to 

develop a risk analytics framework, employing 

state-of-the-art risk measurement and mitigation 

models. The research findings will be made available 

through an online platform 1) to publicize Hong Kong’s 

OBOR agenda to the general public, 2) to facilitate 

knowledge exchange and foster informed discussion 

within the community, and 3) to provide valuable 

information and data for interested policy makers, 

investors, and researchers to assess and manage their 

risk exposure.

The Centre also has an objective to deepen the understanding of the public-private 

partnerships (PPP) mechanism and its potential application in OBOR projects. PPP is a 

mechanism for government to procure and implement public infrastructure and/or services 

using the resources and expertise of the private sector. PPP enable governments to benefit 

from the expertise of the private sector and allow them to focus instead on policy, planning, 

and regulation by delegating day-to-day operations. With a significant track record established 

worldwide, it can be foreseen that the PPP mechanism will play a significant role in the OBOR 

initiative. However, without a careful analysis of the long-term development directions and risk 

allocation, PPP may lead to disastrous consequences. 

Collaborating with the United Nations Economic Commission for Europe (UNECE), the School of Public 

Policy and Management at Tsinghua University, and the transport and logistics industry, the Centre has 

access to extensive information on PPP projects in the mainland and major countries along OBOR.

We are confident that the Centre will act as a real contributor to OBOR initiatives in the Hong Kong 

tertiary education sector. 

This preliminary map is based on the proposed geo-economic cooperation as described in the Vision and 

Actions on Jointly Building the Silk Road Economic Belt and 21 st-Century Maritime Silk Road document. 

Actual routes may differ and may also extend to encompass other territories as the project develops.

SOUTH 
ASIA

SOUTHEAST
ASIA

EUROPE

MEDITERRANEAN 
SEA

INDIAN OCEAN

CENTRAL AND
WESTERN ASIA CHINA
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MESSAGE 
FROM THE HEAD
Professor YI Cheong Heon

The research of the Department of Accountancy (AC) covers a 

broad spectrum of interests in accounting issues and research 

methods, with major foci in the following areas: corporate 

governance issues in China and the US, capital market-based 

accounting research, securities analyst forecasts, management 

forecasts, agency theory, management performance evaluation, 

earnings management, conservative accounting and auditing. Our 

faculty members have published in leading accounting journals 

such as The Accounting Review, Journal of Accounting Research, 

Journal of Accounting and Economics, Contemporary Accounting 

Research and Review of Accounting Studies. Their work has also 

appeared in major finance journals such as Journal of Finance, 

Journal of Financial Economics and Journal of Financial and 

Quantitative Analysis.

DEPARTMENT OF
ACCOUNTANCY

Trade secrets protection and narrative R&D disclosures

Corporate disclosure reduces information asymmetry between managers and 

shareholders, thereby increasing a firm’s stock liquidity and decreasing its cost of  

capital. Thus, absent any costs, value-maximising managers have incentives to fully 

disclose their private information. Full disclosure, however, is rarely observed in the 

capital market. One of the most important constraints to full disclosure is that some 

disclosures may damage a firm’s competitive position in its product market. Verrecchia 

(1983) shows analytically that in the presence of proprietary costs, partial disclosure can 

be optimal, with the level of disclosure decreasing in the proprietary costs of disclosure. 

In this proposed research, we will examine the proprietary cost  hypothesis using a 

trade secrets law setting that allows us to draw important causal inferences that are 

absent from prior empirical studies of the proprietary costs hypothesis.

Specifically, we will exploit the staggered adoption of the inevitable disclosure doctrine 

(IDD) by the US state courts as an exogenous shock to the proprietary cost of disclosure. 

We predict that firms respond to IDD adoption by reducing the quantity and quality of 

narrative disclosures regarding their R&D activities. In addition, we expect that the main 

result is stronger for firms in more competitive industries, but weaker for firms facing 

more capital demand for financial information. The main contribution of this proposed 

research is that it has the potential to generate one of the first pieces of causal evidence 

on the proprietary cost hypothesis of corporate disclosure. This research also extends 

the literature on how laws impact financial reporting and disclosure. Previous research 

along this line has generally focused on laws pertaining to the capital markets, such as 

company laws and disclosure rules. In contrast, this research studies legal protections 

for trade secrets, which pertains to the laws of the product markets. The research 

potentially implies that product market laws can have spillover effects on capital 

market disclosures.

REPRESENTATIVE  PROJECTS
* As of Sep 2016

24
No. of research faculty* 

24
No. of research degree students* 

No. of research grants

39

January 2006 –  September 2016

For the period

FACULTY

Amount of funding

HK$12.9 Million
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Effect of customers risk factor disclosures on the 
suppliers relationship-specific investment and
investment efficiency

In 2005, the Securities and Exchange Commission (SEC) issued a new disclosure requirement mandating risk factor 

disclosures (RFDs) in firms’ 10-K filings (Section 1A) to discuss “the most significant factors that make the company 

speculative or risky” (SEC 2005). A few recent papers examine the consequence of this new disclosure requirement on the 

equity market and find that mandatory RFDs are informative and useful to equity investors (e.g., Kravet and Muslu 2013; 

Campbell et al. 2014). Given the strong economic link along the supply chain, firms’ annual reports are likely to contain 

useful information to their supply chain partners. Prior studies find that the quality of firms’ annual reports matters to firms’ 

suppliers and the suppliers’ stakeholders (e.g. Dou et al. 2013). Similarly, although the mandatory RFDs are intended by the 

SEC to assist equity investors in understanding firms’ fundamental risks, they are also likely to benefit firms’ suppliers in 

assessing their customers’ risk exposures if the disclosures are informative. The proposed study will examine the effect of 

major customers’ RFDs on suppliers’ relationship-specific investments and investment efficiency. SFAS Nos. 14 and 131 

require a firm to disclose any customer that accounts for more than 10% of its sales. For firms that depend on a few large 

customers, their relationships with those principle customers are likely to be bilateral and they must invest in 

relationship-specific assets to support their unique transactions with those customers (Banerjee et al. 2008). The value of 

such relationship-specific investments depends critically on the supply chain partner’s future risk prospects. Thus, it is 

reasonable to expect supplier firms to decrease their relationship-specific investments if their major customers’ RFDs reveal 

unexpected risk and increase their risk perception. However, the availability of these RFDs should reduce a supplier’s 

uncertainty about its customers’ operational risk and allow the supplier to make more optimal investment decisions, 

resulting in better investment efficiency. The proposed study will first provide additional evidence on the consequence of 

the SEC’s new regulatory requirement for risk factors. The findings will have policy implications for the SEC and regulatory 

authorities of other countries that are concerned about firms’ risk disclosures. Second, the proposed study will add to the 

accounting literature on supply chain information transfers and the emerging textual analysis literature.

CONTACT US                 DEPARTMENT  OF  ACCOUNTANCY

+852 3442 7760      +852 3442 0349     acgo@cityu.edu.hk

MAJOR  EXTERNAL  GRANTS  (2013-2016)

GRF |・ Audit firm characteristics and audit firm client portfolio decisions

・ Client political connections and auditor reporting decisions

・ Does transfer pricing disclosure communicate useful information? Evidence from 
China

・ Effect of customers risk factor disclosures on the suppliers relationship-specific 
investment and investment efficiency

・ Extended XBRL taxonomies and financial analysts' information

・ The costs of audit failures to engagement partners

・ The effect of the introduction of the general anti-avoidance rule on the 
tax-sheltering behavior of Chinese listed firms

・ The impact of options trading on the use of stock price in CEO compensation and 
turnover decisions

・ The role of auditors' judgment-related traits on audit quality: Analysis combining 
survey data with archival information on individual auditor characteristics in China

・ Trade secrets protection and narrative R&D disclosures  

ECS |・ The oversight role of regulators

・ The real effect of audit market consolidation on client firms

NSFC |・ 管理層盈餘預測與公司債務契約研究 (Management earnings forecast and 
debt contracting)

GRF: General Research Fund offered by University Grants Committee of the Hong Kong SAR Government
ECS: Early Career Scheme Project Grant offered by University Grants Committee of the Hong Kong SAR Government
NSFC: National Natural Science Foundation of China

OUTSTANDING  PhD  GRADUATES

• FUNG Yu Kit Simon Professor, Deakin University, Australia

• GUO Yingwen Assistant Professor, Nanjing University, China

• WANG Ke Assistant Professor, University of Alberta, Canada 

• ZHANG Yanan Assistant Professor, Central University of Finance & Economics, China
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1  Winner of College of Business Research Excellence Award 2014
2  Winner of College of Business Research Excellence Award 2016

*  Master’s Degree

UNIVERSITY (PhD)RESEARCH  FOCUSNAME

Cen, L., Maydew, E., Zhang, L., & Zuo, L. (forthcoming). Customer-supplier relationships and corporate tax avoidance. 
Journal of Financial Economics.

Gao, Y., Kim, J.B., Tsang, D., & Wu, H. (forthcoming). Go before the whistle blows: An empirical analysis of director 
turnover and financial fraud. Review of Accounting Studies.

Kim, J. B., Wang, Z., & Zhang, L. (forthcoming). CEO overconfidence and stock price crash risk. Contemporary Accounting 
Research.

Tang, T., Mo, P. L. L., & Chan, K. H. (forthcoming). Tax collector or tax avoider? An investigation of intergovernmental 
agency conflicts. The Accounting Review.

Chen, F., Peng, S., Xue, S., Yang, Z., & Ye, F. (2016). Do audit clients successfully engage in opinion shopping? Partner-level 
evidence. Journal of Accounting Research, 54(1), 79-112.

Fung, S., Zhou, G., & Zhu, X. (2016). Monitor objectivity with important clients: Evidence from auditor opinions around 
the world. Journal of International Business Studies, 47(3), 263-294.

Guan, Y., Su, L., Wu, D., & Yang, Z. (2016). Do school ties between auditors and client executives influence audit 
outcomes? Journal of Accounting and Economics, 61(2-3), 506-525.

Kim, C. F., & Zhang, L. (2016). Corporate political connections and tax aggressiveness. Contemporary Accounting 
Research, 33(1), 78-114.

Kim, J. B., Li, L., Lu, L., & Yu, Y. (2016). Financial statement comparability and expected crash risk. Journal of Accounting and 
Economics, 61(2-3), 294-312.

Kim, J. B., & Zhang, L. (2016). Accounting conservatism and stock price crash risk: Firm-level evidence. Contemporary 
Accounting Research, 33(1), 412-441.

Chan, L., Chen, K., Chen, T., & Yu, Y. (2015). Substitution between real and accrual-based earnings management after 
voluntary adoption of compensation clawback provisions. The Accounting Review, 90(1), 147-174.

Guan, Y., Wong, F., & Zhang, Y. (2015). Analyst following along the supply chain. Review of Accounting Studies, 20(1), 
210-241.

Li, Y., & Zhang, L. (2015). Short selling pressure, stock price behavior, and management forecast precision: Evidence from 
a natural experiment. Journal of Accounting Research, 53(1), 79-117. 

Pevzner, M., Xie, F., & Xin, X. (2015). When firms talk, do investors listen? The role of trust in stock market reactions to 
corporate earnings announcements. Journal of Financial Economics, 117(1), 190-223.

Chen, T., Dasgupta, S., & Yu, Y. (2014). Transparency and financing choices of family firms. Journal of Financial and 
Quantitative Analysis, 49(2), 381-408.

Kim, J. B., & Zhang, L. (2014). Financial reporting opacity and expected crash risk: Evidence from implied volatility 
smirks. Contemporary Accounting Research, 31(3), 851-875.

Lennox, C., & Li, B. (2014). Accounting misstatements following lawsuits against auditors. Journal of Accounting and 
Economics, 57(1), 58-75.

Chen, Z. H., Guan, Y., & Ke, B. (2013). Are stock option grants to directors of state-controlled Chinese firms listed in Hong 
Kong genuine compensation? The Accounting Review, 88(5), 1547-1574.

Chen, Z. H., Ke, B., & Yang, Z. (2013). Minority shareholders’ control rights and the quality of corporate decisions in weak 
investor protection countries: A natural experiment from China. The Accounting Review, 88(4), 1211-1238.

Gul, F., Wu, D., & Yang, Z. (2013), Do individual auditors affect audit quality? Evidence from archival data. The Accounting 
Review, 88(6), 1993-2023.

Yang, Z. (2013). Do political connections add value to audit firms? Evidence from IPO audits in China. Contemporary 
Accounting Research, 30(3), 891-921.

RECENT  MAJOR  PUBLICATIONS

YI Cheong Heon 

Acting Head, Professor

GUAN Yuyan 

Associate Head, Associate Professor

MO Lai Lan Phyllis 

Professor

YU Wayne

Professor

ZHANG Liandong1

Professor

LEUNG Sidney C M 

Associate Professor

WANG Zheng 

Associate Professor

WONG Man Kong 

Associate Professor

YANG Zhifeng 

Associate Professor

YU Yangxin2

Associate Professor

ZHENG Liu 

Associate Professor

CHEN Wen

Assistant Professor

GAO Yanmin

Assistant Professor

KWACK So Yean

Assistant Professor

LI Bing

Assistant Professor

MA Alfred K W 

Assistant Professor

POH Paul P H 

Assistant Professor

TSUI Stephanie 

Assistant Professor

WANG Wenfeng

Assistant Professor 

WU Haibin

Assistant Professor

XIN Xiangang 

Assistant Professor

ZHANG Rengong

Assistant Professor

ZHANG Zilong

Assistant Professor

ZHU Xindong 

Assistant Professor

University of California, Los Angeles (USA)

University of Toronto (Canada)

Chinese University of Hong Kong (HK)

University of Alberta (Canada)

Nanyang Technological University (Singapore)

University of New South Wales (Australia)

University of Maryland (USA)

Hong Kong Polytechnic University (HK)

University of Alberta (Canada)

Hong Kong University of Science and 

Technology (HK)

University of Southern California (USA)

University of Minnesota (USA)

University of British Columbia (Canada)

Temple University (USA)

Nanyang Technological University (Singapore)

Chinese University of Hong Kong (HK)*

University of Reading (UK)*

Arizona State University (USA)

University of Maryland (USA)

University of Alberta (Canada) 

Vanderbilt University (USA)

Chinese University of Hong Kong (HK)

University of Alberta (Canada)

Hong Kong University of Science and 

Technology (HK)

Hong Kong Polytechnic University (HK)

• Capital Markets, Financial Contracting,  • Financial Contracting

 Disclosure and Business Groups • Disclosure

• Analyst Forecast • Corporate Governance

• Executive Compensation • Auditing

• Auditing •  Tax Compliance

• Corporate Finance • Capital Market 

• Financial Accounting • Corporate Governance

• Asset Pricing

• Financial Accounting • Earnings Management

• Corporate Governance

• Capital Market • Analyst Information

• Financial Reporting

• Auditing in China • Ethical Issues in Auditing 

• Corporate Governance • Earnings Management Research

• Corporate Finance, Governance and Auditing

• Financial Reporting  • Executive Compensation

• Financial Reporting and Capital Markets • Corporate Governance

• Managerial Compensation

• Empirical Research in Capital and Debt Markets • Market Frictions

• Financial Reporting and Disclosure • Accounting Regulation

• Corporate Governance • Accounting Fraud

• Earnings Quality • Agency Theory

• Corporate Governance • Earnings Quality

• Auditing • Accounting Regulation

• Litigation  • Disclosure

• Corporate Risk Management 

• Management Accounting  • Accounting Education

• Executive Compensation 

• Real Effects of Firms’ Information Disclosure Behaviours

• Economic Effect of Audit Market Structure

• Role of Information Intermediaries in Capital Market

• Financial Reporting  • Corporate Finance

• Corporate Governance  • International Accounting

• Agency Costs of Debt

• Capital Market Research

• Financial and Managerial Accounting

• Corporate Governance • Debt Contracts

• Mergers and Acquisitions

• Auditing • Corporate Governance

• Financial Reporting 

RESEARCH  FACULTY  LIST
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MESSAGE 
FROM THE HEAD
Professor MA Yue

One important mission of the Department of Economics and 
Finance (EF) is to pursue high quality scholarly research into 
financial and economic issues in the Asia-Pacific region. We have 
established an excellent research environment, including a 
productive and energetic research team. With our first-class 
research facilities, we will continue to play a leading role in research 
areas of economics and finance in the Asia-Pacific region.

We consolidate our research efforts particularly in the financial 
markets of Hong Kong, mainland China, and other Asia-Pacific 
economies as well as studies related to the global economy and 
international trade, and promote interactions among scholars 
in Hong Kong and the rest of the world. Our research in 
economics concentrates in applied economics with a strong 
focus on the links between macroeconomics, finance, 
international finance and development. Our research in finance 
concentrates on both theoretical and applied areas with a 
strong emphasis on asset pricing and informational 
inefficiencies, corporate finance, and market structure.

Over the years, we have established and maintained 
collaborative relationships with major institutions, including 
the People's Bank of China, Shanghai Jiao Tong University, 
Renmin University of China, Zhejiang University, Lingnan 
College of Zhongshan University, University of Paris 1, Kobe 
University, Chinese Academy of Sciences, among others. We 
work closely with faculty members on joint research projects at 
major universities in China, Japan, Canada and the US.

We are a leading department in economics and finance in the 
Asia-Pacific region, and look forward to continuing to serve Hong 
Kong and the Asia-Pacific region in the exciting years ahead.

DEPARTMENT OF 
ECONOMICS AND 
FINANCE

CONTACT US      DEPARTMENT  OF  ECONOMICS  AND  FINANCE

+852 3442 2439           +852 3442 0195            efgo@cityu.edu.hk

OUTSTANDING  PhD  GRADUATES

• JIANG Ping Associate Professor, University of International Business and 

Economics, China

• LIU Min Assistant Professor, Zhongnan University of Economics and Law, China

• LU Weijie Assistant Professor, Wuhan University, China

• LUO Miao Assistant Professor, Sun Yat-sen University, China

• WANG Rui Assistant Professor, Chinese University of Hong Kong (Shenzhen), China

EDITORIAL  SERVICES  AND 
RECOGNITION

EF has a strong track record in publishing its research. Its faculty members have 
published in top academic journals in a variety of specialised fields, including Journal 
of Finance, Journal of Financial Economics, Review of Financial Studies, Management 
Science, and Econometric Theory.

Over the years, its faculty members have won multiple international research awards 
and served as editorial board members of major international journals. According to 
IDEA’s ranking of research, the Department is ranked No.2 in Hong Kong.

* As of Sep 2016

42
No. of research faculty* 

33
No. of research degree students* 

Amount of funding

HK$21.8 Million

No. of research grants

58

January 2006 –  September 2016

For the period  

FACULTY



p16 p17

REPRESENTATIVE  PROJECTS

1 The externalities of credit default 
 swaps on industry peers 

Credit default swaps (CDS) have been among the most 
influential and controversial financial innovations in recent 
decades. As an insurance-type of contract, they facilitate credit 
risk transfer, thus enhancing the opportunities for both 
risk-sharing and risk-taking. However, among industrial firms, 
only a handful of large corporations are referenced by CDS. Is 
the influence of CDS limited to those CDS-referenced firms 
only? In this project, we study how CDS written on peer firms 
affect other non CDS-referenced firms in the same industry.

Competing with each other in the product market, peer firms 
play a prominent role in shaping corporate financial decisions. 
Because CDS can affect or reflect underlying firms’ actions and 
characteristics, the trading of CDS on peer firms should have 
important impact on a firm’s financial policies. First, as a new 
facility for price discovery, CDS can convey new information 
about the risk outlook of the peer firms and the industry, which 
can be useful to guide the firm’s own financial policy. Second, as 
a new approach to hedging credit risk, CDS can facilitate credit 
supply to the peer firms, and may therefore affect the firm’s 
own access to credit.

The project investigates the empirical effect of peer CDS on 
firm leverage and examines the mechanisms that may lead to 
this effect. Understanding this effect will broaden our view on 
the interactions between product market competition, 
financial innovation, and corporate financial policies. It will also 
contribute to a growing strand of literature that analyzes 
individual firms’ capital structure decisions no longer in 
isolation but with connection to its business environment such 
as product market stake holders and competitors.

2 Habits and the term structure of 
 risk premia

The capital asset pricing model (CAPM) which links the risk 
and reward in asset returns, has faced many challenges since 
its introduction by Sharpe (1964) and Lintner (1965). The 
most prominent challenges include the equity premium and 
risk-free rate puzzle of Mehra and Prescott (1985) and Weil 
(1989), the excess volatility puzzle of Shiller (1981), and the 
value premium puzzle of Fama and French (1992). 

Recent developments in solving the first two puzzles involve 
introducing discount rate risk from the preferences side. The 
habit formation model of Campbell and Cochrane (1999) 
uses surplus consumption ratios to amplify variations in 
discount rate. The long-run risk model of Bansal and Yaron 
(2004) uses a combination of long-run risk, stochastic 
volatility, and recursive preferences to increase the variations 
in discount rate. Another strand of literature, represented by 
Barro (2006), Gabaix (2012), and Wachter (2013), uses 
(time-varying) rare disasters and recursive preferences to 
enhance the variations in discount rate. One common 
feature shared among these leading asset pricing models is 
that term structures of premia and volatility are either flat or 
upward sloping. Despite the tremendous progress that 
recent developments in dynamic equilibrium asset pricing 
models have made in explaining some major asset pricing 
puzzles, a number of studies post new challenges to these 
leading asset pricing models. They have potential difficulty 
in explaining the value premium, a strong empirical 
regularity presented in crosssectional stock returns. As 
shown in Lettau and Wachter (2007, 2011) and Santos and 
Veronesi (2010), a key feature to explain the value premium 
is a downward sloping term structure of risk premia, for 
which Binsbergen, Brandt and Koijen (2012) provide direct 
empirical evidence. However, these leading asset pricing 
models predict otherwise. 

Motivated and inspired by the leading asset pricing models 
and the no-arbitrage model of Lettau and Wachter (2007, 
2011), we propose an equilibrium asset pricing model with 
two characteristics that yields a downward sloping term 
structure of risk premia without sacrificing the ability to 
explain key time series properties of asset returns. In 
addition, our model yields explicit solutions to bonds, 
consumption claim, and stock. Thus, we can apply our model 
to all three basic assets to address other challenges faced by 
the leading asset pricing models; the three basic assets, as 
presented in Backus, Chernov and Zin (2014) and Lustig, 
Nieuwerburgh and Verdelhan (2013), have difficulty in 
explaining these models simultaneously.

3 Can risk attitudes in the lab
 predict actual portfolio choice?

Recent advances in behavior finance and 
experimental economics have identified many 
important aspects of risk preference such as 
ambiguity aversion, probability weighting, 
familiarity bias, and preference for uncertainty 
resolution. These preferences have important 
implications for financial decision making and 
asset pricing theories. Yet, most of the studies have 
been confined to laboratory experiments with 
students as subjects. This calls into question 
whether the observed risk preference in the 
laboratory can actually predict investment 
decisions of real market participants; for example, 
stock market participation decision and portfolio 
choice decision (what stocks are chosen and their 
weighting in the portfolio). 

In this study, we will combine the methodology of 
laboratory experiment and survey to investigate 
how well observed choices in a set of risk 
preference questionnaire based tasks can predict 
actual investment decisions. More specifically, 
participants will be invited to participate in a short 
incentivized experiment where their risk attitudes 
will be elicited. Then, we will correlate the choices 
observed with the actual investment decisions to 
see if there are relationships as implied by the 
models. To understand the impact of experience, 
we will have various types of subjects, ranging 
from retail investors to professional fund 
managers.

4 Bargaining with outside options and
 asymmetric information

This project develops the theory of bargaining with information asymmetry 
and outside options. The project focuses on the informational effect of 
outside options. For example, in a wage negotiation, a firm's outside option 
can disclose internal information relevant to the negotiation. The firm will 
therefore strategically reveal or conceal its outside option. The project argues 
that such an informational effect is crucial in understanding bargaining 
problems.

The project analyzes a two-person bargaining problem with asymmetric 
information. The key features are that 1) the informed party has an outside 
option available during negotiation, 2) the value of the outside option and 
the value of gain from agreement are the informed party's private 
information, and 3) the two values are correlated either negatively or 
positively. Hence, the uninformed party can infer the informed party's private 
information based on how the informed party addresses the outside option.

The project employs both sequential bargaining and mechanism design 
approaches. The sequential bargaining approach assumes a specific 
bargaining protocol, and analyzes the bargaining outcome as an equilibrium 
of the extensive-form game. The results from this approach are easy to 
interpret and apply, but sensitive to bargaining protocol assumed. The 
mechanism design approach complements the sequential bargaining 
approach to produce a robust insight that holds for any bargaining protocol.

Bargaining and negotiation are longstanding decision-making mechanisms 
that remain popular in both public and private spheres. Moreover, both 
outside options and information asymmetry are prevalent in bargaining 
situations. The project will therefore provide widely applicable insights, 
including the following expected applications. 1) The project develops a 
theory of bargaining impasse. A preliminary result suggests through an 
example that the informational effect of outside options can be a source of 
bargaining impasse. The idea in the example will be extended and 
generalized. 2) The project is expected to deliver insights into current 
economic issues. For example, the project examines the recent advancement 
of information technology. In particular, the improvement of search 
technology makes it easier and more effective to locate outside options 
during negotiations. The comparative statics with respect to the outside 
option's arrival rate will provide insights to this change. 3) The project extends 
search-and-matching models. An agent in a search-and-matching market 
may negotiate with an existing partner before he or she leaves and searches 
for new partners. Current search-and-matching models, however, abstract 
from such a negotiation process. The aim of the project is to extend 
search-and-matching models by incorporating an explicit model of 
negotiations.
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RECENT  MAJOR  PUBLICATIONS

GRF:  General Research Fund offered by University Grants Committee of the Hong Kong SAR Government 
ECS:  Early Career Scheme Project Grant offered by University Grants Committee of the Hong Kong SAR Government 

MAJOR  EXTERNAL  GRANTS  (2013-2016)

ECS |

GRF |・ Accounting for parameter estimation errors in operations research models: A 
Monte Carlo simulation approach

・ Advisor lending to the advised acquirer in M&A

・ Conglomerates and import penetration

・ Does information environment change after reverse dual-listing?

・ Habits and the term structure of risk premia

・ Habits and uncovered interest parity puzzle: Theory and estimation

・ Informativeness of multiple-step income statement vs. single-step income 
statement

・ Labor unions and corporate debt structures

・ Macroeconomic news and stock returns

・ Model selection and estimation in structural VARs with external instruments

・ National elections, political uncertainty and corporate financing activity

・ Robust selection of the best through computer simulation experiments

・ Simple, parametric and non-parametric, model misspecification robust tests for 
unit root

・ The externalities of credit default swaps on industry peers

・ Trading activity and price volatility in corporate bond market

 

・ Bargaining with outside options and asymmetric information

・ Can risk attitudes in the lab predict actual portfolio choice? 

・ Corporate investment and financing policies for innovative growth opportunities

・ External pay gap and corporate policy

・ Linear programming-based estimation and inference

・ Negative impact of uncertainty in demand on working part-time for economic 
reasons after the great recession

・ Propagation of shocks in the competitive environment along the supply chain

・ Shrinkage estimation in high dimensional dynamic factor models

・ The economics of China's state personnel management: Rents, incentives and 
public sector reforms



p20 p21

20 D
EP

A
R

TM
EN

T 
O

F 
EC

O
N

O
M

IC
S 

A
N

D
 F

IN
A

N
C

E

1  Winner of College of Business Research Excellence Award 2012
2  Winner of College of Business Research Excellence Award 2016

UNIVERSITY (PhD)RESEARCH  FOCUSNAME

MA Yue 
Head, Chair Professor

HO To Ming 
Associate Head, Associate Professor

CHEUNG Yin Wong 
Chair Professor

HONG Jeff  
Chair Professor

WANG Junbo1

Professor

YU Wayne
Professor

CAI Jun 
Associate Professor

DU Du2

Associate Professor

KAKKAR Vikas
Associate Professor

KWAN Yum Keung Fred 
Associate Professor

LEUNG Ka Yui Charles 
Associate Professor

LI Tao
Associate Professor

QI Yaxuan
Associate Professor

WANG Jingdong James
Associate Professor

WANG Yong 
Associate Professor

WONG Chak Sham Michael
Associate Professor

WU Xueping
Associate Professor

YAN Kit Ming Isabel
Associate Professor

ALIMOV Azizjon
Assistant Professor

ANDONIE Costel Daniel 
Assistant Professor

ARAYAVECHKIT Tanida
Assistant Professor

CHANG Dongkyu 
Assistant Professor

CHOI Hongseok
Assistant Professor

HAN Xu
Assistant Professor

HUANG Qianqian 
Assistant Professor

KIM Ryoonhee 
Assistant Professor

KIM Yongjin 
Assistant Professor

LEE Wei Ming 
Assistant Professor

LI Jinyue
Assistant Professor

LI King King
Assistant Professor

LI Yin Jay
Assistant Professor

LUO Guannan 
Assistant Professor

MARAKANI Srikant 
Assistant Professor

MUTLU Gulseren 
Assistant Professor

PREVE Daniel 
Assistant Professor

ROY Nilanjan 
Assistant Professor

TAM Xuan Song 
Assistant Professor

ZHANG Zhong 
Assistant Professor

ZHENG Yu
Assistant Professor

ZHU Rui Margaret 
Assistant Professor 

University of Manchester (UK)
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University of Pennsylvania (USA)

Northwestern University (USA)

Syracuse University (USA)
Chinese Academy of Sciences (China)

University of Alberta (Canada)

Northwestern University (USA)

University of Chicago (USA)

University of Rochester (USA)

University of Minnesota (USA)

University of Rochester (USA)

Washington University in St. Louis (USA)

Rutgers University (USA)

University of Utah (USA)

Brown University (USA)

Chinese University of Hong Kong (HK)

Catholic University of Leuven (Belgium)

Stanford University (USA)

University of Oregon (USA)

Northwestern University (USA)

University of Pennsylvania (USA)

Yale University (USA)

University of Pennsylvania (USA)

North Carolina State University (USA)

University of Iowa (USA)

University of Illinois at Urbana-Champaign (USA)

Carnegie Mellon University (USA)

University of Washington (USA)

University of Minnesota (USA)

Hong Kong University of Science and 
Technology (HK)

University of Texas at Dallas (USA)

Northwestern University (USA)

Northwestern University (USA)

New York University (USA)

Uppsala University (Sweden)

California Institute of Technology (USA)

University of Virginia (USA)

Indiana University (USA)

Washington University in St. Louis (USA)

University of Texas at Austin (USA)

• Corporate Finance • Financial Institutions

• Microeconomics (including Education, Labor, Experimental and 
 Behavioral Economics)

• International Economics • International Finance

• Economics (Theory/Applied Financial) 

• Asset Pricing  • Investment
• Market Microstructure

• Capital Markets • Derivatives 
• Financial Accounting • Corporate Finance

• Corporate Finance • Corporate Governance

• Asset Pricing • Investment
• Market Microstructure

• International Economics • International Finance

• Macroeconomics (including Public and Real Estate Economics)

• Macroeconomics (including Public and Real Estate Economics)

• Asset Pricing • Investment
• Market Microstructure

• Corporate Finance • Corporate Governance

• Asset Pricing • Investment
• Market Microstructure

• Macroeconomics (including Public and Real Estate Economics)

• Asset Pricing • Investment
• Market Microstructure

• Corporate Finance • Corporate Governance

• International Economics • International Finance

• Corporate Finance • Corporate Governance

• Microeconomics (including Education, Labor Experimental and 
 Behavioral Economics) 

• Macroeconomics (including Public and Real Estate Economics)

• Microeconomic Theory • Game Theory
• Industrial Organization

• Asset Pricing • Portfolio Choice
• Decision Making under Ambiguity

• Econometrics (Theory /Applied Fiancial)

• Corporate Finance • Corporate Governance

• Corporate Finance • Corporate Governance

• Macro-Asset Pricing • Dynamic Corporate Finance
• Structural Estimation

• Corporate Finance • Corporate Governance

• Urban Economics • International Trade
• Macroeconomics

• Microeconomics (including Education, Labor, Experimental and 
 Behavioral Economics)

• Corporate Finance • Corporate Governance

• Macroeconomics (including Public and Real Estate Economics)

• Asset Pricing • Investment
• Market Microstructure

• Microeconomics (including Education, Labor, Experimental and 
 Behavioral Economics )

• Econometrics (Theory/Applied Financial)

• Applied Microeconomic Theory • Applied Game Theory
• Public Economics • Experimental Economics
• Experimental Finance (Markets, Asset Pricing Theory)

• Macroeconomics (including Public and Real Estate Economics) 

• Asset Pricing • Investment
• Market Microstructure

• Macroeconomics (including Public and Real Estate Economics)

• Corporate Finance • Corporate Governance

RESEARCH  FACULTY  LIST

RESEARCH UNITS

1   Global Research Unit (GRU)

The Unit aims to develop into a leading research group on global 
economic and financial issues so as to enhance the international visibility 
and stature of CityU and the College of Business. The research interests of 
the founding members include Global Imbalances, RMB 
Internationalisation, Foreign Direct Investment, International Asset 
Pricing, Fixed Income Markets, Exchange Rate Determination, Financial 
Crises, Capital Controls, Financial and Economic Development and 
Financial Econometrics.

The primary activities of the Unit include:

 Conducting and publishing cutting-edge research in leading 
economics and finance journals

 Holding high-impact international conferences with participation from 
leading scholars globally

 Recruiting leading scholars from all over the world as Research 
Affiliates of GRU to foster greater collaboration between them and our 
members

 Disseminating the research of GRU globally through a Working Paper 
Series to foster exchange of cutting-edge research ideas

 Developing collaborative affiliations with other leading research 
institutes and academic organisations globally

 Enhancing student discovery and innovation via student involvement 
in the research activities of GRU

2   Asia-Pacific Journal of Accounting 
and Economics (SSCI Journal)

Asia-Pacific Journal of Accounting and Economics is an international 
forum intended for theoretical and empirical research in all areas of 
economics and accounting in general. In particular, the journal 
encourages submissions in the following areas: auditing, financial 
reporting, earnings management, financial analysts, the role of 
accounting information, international trade and finance, industrial 
organisation, strategic behaviour, market structure, financial contracts, 
corporate governance, capital markets, and financial institutions.

The journal welcomes contributions related to the Asia Pacific region, and 
targets top quality research from scholars with diverse regional interests. The 
editors encourage submission of high quality manuscripts with innovative 
ideas. The editorial team is committed to an expedient review process.

3   CityUHK Experimental
Economics Laboratory

The Laboratory supports research and 
discovery based teaching in the areas of 
experimental economics and finance, 
broadly defined. Members of the laboratory 
conduct interdisciplinary research on topics 
such as how to motivate workers, and how 
people make financial decisions, which have 
important implications for firms' strategies, 
as well as policy making. The laboratory 
aspires to contribute significantly in terms of 
generating state-of-the-art academic research, 
and also on using the experimental approach 
to address important real life issues.

4   Financial Computing
Laboratory*

The Laboratory facilitates applied research 
and student consulting works on the use of 
technology to solve managerial issues of 
financial services. Research areas include:

Algorithm trading

Big data finance

Intelligent customer profiling

Hedge fund management 

Stock selection

Financial forecasting

Financial fraud tracking 

Anti-money-laundering detection 

Social network analysis for financial analysis

Investor risk profiling

Financial derivatives pricing

Macro and systemic risk prediction 

Mobile platforms and apps for 
financial services

Intelligent services management for 
financial institutions 

* Jointly managed with the Department of Information Systems
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MESSAGE FROM THE HEAD
Professor SIA Choon Ling

The Department of Information Systems (IS) is a pioneer in 
teaching and research innovations and is well-resourced with 
state-of-the-art laboratories. Started in September 1990 with 15 
faculty members, our department now has about 40 research 
and teaching staff.  Recognised globally as one of the best 
information systems departments in the world, the department 
offers a comprehensive range of degree programmes from 
Bachelor to PhD levels in the areas of information systems, 
electronic commerce, information and knowledge 
management, organisational management of information 
technology, design of computer mechanisms and systems, as 
well as the impacts of information technology on organisations, 
economics and society.

The Department is ranked No. 2 based on the Association of 
Information Systems’ top-eight journals (2009-2013) and No. 3 
in the UT Dallas List’s three IS journals (2013-2016). This result is 
remarkable since CityU is the only Asian university that is 
ranked top 10 in both ranking systems.

The research of our 27 regular academic faculty members has 
been supported by governmental funding agencies in Hong 
Kong and China as well as corporations. We welcome 
opportunities to partner with business communities in Hong 
Kong, China, and other parts of the world to pursue excellent 
and high-impact research and development.

DEPARTMENT OF 
INFORMATION SYSTEMS

* As of Sep 2016

27
No. of research faculty* 

34
No. of research degree students* 

Amount of funding

HK$79.7 Million

No. of research grants

92

January 2006 –  September 2016

For the period  

FACULTY
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Center on Global Internet Finance

The Center on Global Internet Finance was founded in December 2015. This Center is 

composed of experts in Finance, Computer Science, and Information Systems, focusing 

on Internet Finance areas. Taking advantage of Hong Kong's strategic position in the 

world of finance, Center on Global Internet Finance will carry forward of the 

tremendous strength of Hong Kong in financial services and Internet business in order 

to create an international education forefront of Internet-driven financial innovation with 

a focus on P2P lending, crowdfunding, crowdsourcing, and other areas of new finance.

Financial Computing Laboratory*

The Laboratory facilitates applied research and student consulting works on the use of 

technology to solve managerial issues of financial services. Research areas include:

 Algorithm trading

 Big data finance

 Intelligent customer profiling

 Hedge fund management

 Stock selection

 Financial forecasting

 Financial fraud tracking

 Anti-money-laundering detection

 Social network analysis for financial analysis

 Investor risk profiling

 Financial derivatives pricing

 Macro and systemic risk prediction

 Mobile platforms and apps for financial services

 Intelligent services management for financial institutions

RESEARCH UNITS

* Jointly managed with the Department of Economics and Finance 
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1 Information technology innovation 
 and management

The information technology innovation and management research 
theme is concerned with theories, processes, techniques and practices 
that can be used by senior management and the organizational IT 
function for making better use of IT in organizations. Research under this 
project theme seeks to understand how technological innovations can 
be better implemented and managed in organizations to improve 
organizational performance, including both tangible gains (e.g., financial 
gain and higher customer retention rate) and intangible benefits (e.g., 
higher employee satisfaction  and better firm image).  

Representative topics under this project theme include:

 Firm rating in online business-to-business transactions

 How does software-based innovation in IT industry impact firm 
performance and market structure 

 Intra-firm network structure, environmental uncertainty, technological 
diversity, and firm innovation: Evidence from the software and ICT 
industries

 Making sound information technology adoption decisions: A 
mindfulness perspective

 What is in it for me? The fight against counterfeits on intermediary 
platforms

REPRESENTATIVE  PROJECTS

2 Information technology
 user behavioral analyses

The information technology user behavioral 
analyses research theme emphasizes on the 
cognitive and affective basis for effective systems 
designs. Research under this project theme seeks 
to understand and analyze how people interact 
and use technological artifacts to make decisions 
so as to design artifacts that can support better 
decisions and creative solutions.  Examples of 
artifacts investigated under this project theme 
include online recommendation systems, 
crowdsourcing platforms, mobile phone interfaces, 
e-Commerce websites, social network sites and 
privacy protection mechanisms.   

Representative topics under this project theme 
include:

 How business professionals adapt to inadequate 
information systems

 Humanizing organizational technology adoption 
decisions: An integrative model from the upper 
echelons and symbolic action perspective

 To click or not to click? An experimental 
investigation into users' avoidance of sponsored 
search results

 Platform-based function repertoire, reputation, 
and performance of e-marketplace sellers

 Product photographic presentation and online 
consumer behavior: The role of image features in 
e-commerce

4 Economic analyses and modelling
  of information technology

The economic analyses and modelling of information 
technology project theme emphasises the application 
of theory, modelling and empirical methods from 
analytical and empirical economics to managerial 
problems involving information technologies.  The 
topics investigated under this project theme include 
consumer Internet search behaviors, price dispersion, 
information goods (e.g., software) pricing, healthcare 
data breaches, and cyber-attacks.

Representative topics under this project theme include:

 Cyber-attacks and IT innovations in the age of 
insecurity

 Dynamic tie strength structure in online social 
networks

 How healthcare data breaches and meaningful use 
of electronic health records influence each other

 Pricing in multi-markets with the existence of a grey 
market: An analytical model and longitudinal 
analyses

 Will monetary incentive improve UGC contribution? 
The case of motivation and competition crowding 
out

3 Big data analytics and business intelligence

Business intelligence and the related field of big data analytics have 
become increasingly important in both the academic and the 
business communities over the past two decades. This area of 
research seeks to develop methodologies to mine useful patterns 
from large quantity of unstructured data to help organizations make 
sounder, evidence-based business decisions. Research conducted 
under this project theme involves data sources from online reviews, 
traffic/transportation information, social network postings, financial 
transactions, etc.

Representative topics under this project theme include:

 Big credit: A novel framework for big social media data enhanced 
online credit scoring

 Big data analytics for detecting deceptive product comments in 
online social media

 Consumer use of product information under web and mobile 
channels in e-commerce: A process design perspective

 News co-mention:  A big data approach for stock prediction

 Product photographic presentation and online consumer 
behavior: The role of image features in e-commerce
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GRF |・ A design perspective for enhancing and maintaining user engagement in software games

・ An analytical framework and implementation for firm’s credibility assessment 

・ Analyzing the relationship between online and mobile advertising: An archival data analysis with 
a randomized filed experiment

・ Big credit: A novel framework for big social media data enhanced online credit scoring

・ Big data analytics for detecting deceptive product comments in online social media

・ Collaborative modeling and analysis of enterprise-wide information systems integration 
requirements with semantic search and reusability 

・ Consumer use of product information under web and mobile channels in e-commerce: A process 
design perspective

・ Cyber-attacks and IT Innovations in the Age of Insecurity

・ Digital piracy, software bundling and cloud-based software services: An economic analysis

・ Dynamic tie strength structure in online social networks

・ Firm rating in online business-to-business transactions

・ How business professionals adapt to inadequate information systems

・ How does software-based innovation in IT industry impact firm performance and market structure

・ How healthcare data breaches and meaningful use of electronic health records influence each other

・ Humanizing organizational technology adoption decisions: An integrative model from the upper 
echelons and symbolic action perspective

・ Intra-firm network structure, environmental uncertainty, technological diversity, and firm 
innovation: Evidence from the software and ICT industries

・ Making sound information technology adoption decisions: A mindfulness perspective

・ Monetary incentives and content contribution in social media: The case of online crowd sourced 
equity research

・ Multimodal investigation of an open source software project and its ecology

・ Platform-based function repertoire, reputation, and performance of e-marketplace sellers

・ Pricing in multi-markets with the existence of a grey market: An analytical model and longitudinal analysis 

・ Product photographic presentation and online consumer behavior: The role of image features in e-commerce

・ The effect of intrinsic motivation and psychological empowerment on users’ exploratory usage of 
enterprise systems 

・ To click or not to click? An experimental investigation into users' avoidance of sponsored search results

・ User creativity In crowdsourcing community: The effects of intrinsic motivation, creative 
self-efficacy and task characteristics

・ What is in it for me? The fight against counterfeits on intermediary platforms

・ Why we cannot put down our smartphones: Explaining compulsive smartphone user through 
positive and negative reinforcement processes

・ Will monetary incentive improve UGC contribution? The case of motivation and competition 
crowding out

ESC |・ A spatiotemporal analysis of adoption behavior at a crowdfunding market 

・ Content characteristics, source characteristics, and information helpfulness: Evidence from a 
user-generated content community 

・ Managing the paradoxical impacts of search approach openness through information technologies

・ News co-mention: A big data approach for stock prediction

・ The impact of online buyer-determined auction design on bidding behavior and auction and 
outcomes in online labor market 

MAJOR  EXTERNAL  GRANTS  (2013-2016)

OUTSTANDING  PhD  GRADUATES

• LEE One Ki Daniel Associate Professor, University of Massachusetts Boston, USA

• SHEN Ning Kathy Associate Professor. University of Wollongong in Dubai, UAE

• CHEUNG Mei Kwan Christy Associate Professor, Hong Kong Baptist University, HK

• GUO Xitong Professor, Harbin Institute of Technology, China

• LIU Hefu Associate Professor, University of Science and Technology of China, China

EDITORIAL  SERVICES  AND  RECOGNITION

More than seven faculty members served or are serving as Senior Editor or Associate Editor at the top 

journals in the IS discipline. And many other faculty members are currently serving on the editorial boards 

of major SCI/SSCI-listed IS journals, with some serving as Editor-in-Chiefs.

Some faculty members are AIS Fellows and we are also proud to have a winner of the LEO Award for Lifetime 

Exceptional Achievement in Information Systems.

CONTACT US               DEPARTMENT  OF  INFORMATION SYSTEMS

+852 3442 8521            +852 3442 0370           isgo@cityu.edu.hk

NSFC |・ 電子商務市場賣家競爭行為、戰略群組與銷售業績之縱向研究 (Competitive actions, 
strategic group, and performance of e-marketplace sellers - A longitudinal study)

・ 信息系統直接使用與間接使用—探索基於社會權力視角的前因及其對工作績效的影響
(Direct and indirect use of information system: Exploring social power antecedents and impact 
on job performance)

・ 內地與香港前沿學科發展論學壇：國際智慧金融峰會 (Mainland-Hong Kong frontier fields 
development forum - International summit on smart finance)

・ 關於在線社會交際中隱私的範疇、維度、量表及理論框架的研究 (Privacy in online social 
networking - Dimensions, measurement, and a research framework)

・ 基於大數據分析框架的在線信用評級關鍵技術研究 (Research and application for big data 
analytics enabled online credit rating service)

・ 小微商戶的社交商務：局部社交網絡的商務價值和營銷行為對社交網絡的影響 (SMEs’ social 
commerce: The value of local social networks to e-commerce and the impact of commercial 
activities on social networks)

・ 社交網絡對電子商務及營銷優化的影響

GRF: General Research Fund offered by University Grants Committee of the Hong Kong SAR Government
ECS: Early Career Scheme Project Grant offered by University Grants Committee of the Hong Kong SAR Government 
NSFC: National Natural Science Foundation of China
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1  Winner of College of Business Research Excellence Award 2013
2  Winner of College of Business Research Excellence Award 2014

UNIVERSITY (PhD)RESEARCH  FOCUSNAME

RESEARCH  FACULTY  LIST

Agarwal, A., Leung, C.M.A., Konana, P., & Kumar, A. (forthcoming). Co-search attention and stock return predictability in 
supply-chains. Information Systems Research.

Chen, W., Li, X., & Zeng, D. (forthcoming). Modelling fixed odds betting for future event prediction. MIS Quarterly.

Dong, C.Y., Fang, Y., & Straub, D. (forthcoming). Managing institutional distance between collaborating firms – The role of 
adaptive interorganizational systems. Information Systems Research.

Hibbeln, M., Jenkins, J., Schneider, C., Valacich, J. S., & Weinmann, M. (forthcoming). How is your user feeling? Inferring emotion 
through human-computer interaction devices. MIS Quarterly.

Lau, R.Y.K., Zhao, J.L., Chen, G., & Guo, X. (forthcoming). Big data commerce. Information & Management. 

Wang, C., Zhang, X.Q. & Hann, I.H. (forthcoming).  Socially nudged: A quasi-experimental study of friends' social influence in 
online product ratings.  Information Systems Research.

Yuan, H., Lau, R.Y.K., & Xu, W. (forthcoming). The determinants of crowdfunding success: A semantic text analytics approach. 
Decision Support Systems.

Hong, Y., Wang, C., & Pavlou, P. (2016). Comparing open versus sealed bid auctions: Evidence from online labor markets. 
Information Systems Research, 27(1), 49-69.

Jiang, Z., Wang, W., & Tan, B.C.Y. (2016). The determinants and impacts of aesthetics in users’ first interaction with websites. Journal 
of Management Information Systems, 33(1), 229-259.

Kim, K.T., Gopal, A., & Hoberg, G. (2016). Does product market competition drive CVC investment? Evidence from the US IT 
industry. Information Systems Research, 27(2), 259-281.

Li, X., Chen, K., Sun, S., & Fung, T. (2016).  A commonsense knowledge enabled textual analysis approach for financial market 
surveillance. INFORMS Journal on Computing, 28(2), 278-294.

Ou, C.X.J., Davison, R.M., & Wong, L.H.M. (2016). Using interactive systems for knowledge sharing: The impact of individual 
contextual preferences in China. Information & Management, 53(2), 145-156.

Wang, W., Qiu, L., Kim, D., & Benbasat, I. (2016). Effects of rational and social appeals of online recommendation agents on 
cognition- and affect-based trust. Decision Support Systems, 86, 48-60.

Zhao, J., Lau, R.Y.K., Zhang, W., Zhang, K., Chen, X., & Tang, D. (2016). Extracting and reasoning about implicit behavioral evidences 
for detecting fraudulent online transactions in e-commerce. Decision Support Systems, 86, 101-121.

Chen, H., De, P., & Hu, Y.J. (2015). IT-enabled broadcasting in social media: An empirical study of artists’ activities and music sales.  
Information Systems Research, 26(3), 513-531.

Lau, R.Y.K., Zhao, J.L., Zhang, W., Cai, Y., & Ngai, E. (2015). Learning context-sensitive domain ontologies from folksonomies: A 
cognitively motivated method.  INFORMS Journal on Computing, 27(3), 561-578.

Lee, O., Sambamurthy, V., Lim, K., & Wei, K.K. (2015). How does IT ambidexterity impact organizational agility? Information 
Systems Research, 26(2), 398-417.

Li, X., Sun, S., & Chen, K.C. (2015).  Design theory for market surveillance systems. Journal of Management Information Systems, 
32(2), 278-313.

Tong, Y., Tan, S.S-L., & Teo, H.H. (2015).  The road to early success: Impact of system use in the swift response phase. Information 
Systems Research, 26(2), 418-436.

Zhou, Z.Y., Fang, Y., Jin, X., & Vogel, D. (2015). Toward a theory of perceived benefits, affective commitment, and continuance 
intention in social virtual worlds: Cultural values (indulgence and individualism) matter. European Journal of Information Systems, 
24(3), 247–261.

Fang, Y., Qureshi, I., Sun, H., McCole, P., Ramsey, E., & Lim, K., (2014).  Trust, satisfaction, and online re-purchase intention: The 
moderating role of perceived effectiveness of e-commerce institutional mechanisms. MIS Quarterly, 38(2), 404-427. 

Kim, K.T., Mithas, S., Whitaker, J., & Roy, P.K. (2014). Industry-specific human capital and wages: Evidence from the business 
process outsourcing industry. Information Systems Research, 25(3), 618-638. 

Kwon, J., & Johnson, M.E. (2014).  Proactive versus reactive security investments in the healthcare sector. MIS Quarterly, 38(2), 
451-471.

Ou, C.X., Pavlou, P., & Davison, R.M. (2014).  Swift guanxi in online marketplaces: The role of computer-mediated-communication 
technologies. MIS Quarterly, 38(1), 209-230.

Xu, K., Liao, S.S., Lau, R.Y. K., & Zhao, J.L. (2014). Effective active learning strategies for the use of large-margin classifiers in 
semantic annotation: An optimal parameter discovery perspective. INFORMS Journal on Computing, 26(3), 461-483.

Hui, K., Hui, W., & Yue, W.T. (2013). Information security outsourcing with system interdependency and mandatory security 
requirement. Journal of Management Information Systems, 29(3), 117-156.

Kwon, J., & Johnson, M.E. (2013). Health-care security strategies for data protection and regulatory compliance. Journal of 
Management Information Systems, 30(2), 41-65.

Wang, W., & Izak, B. (2013). A contingency approach to investigating the effects of user-system interaction modes of online 
decision aids. Information Systems Research, 24(3), 861-876.

RECENT  MAJOR  PUBLICATIONS SIA Choon Ling 
Head, Professor

YUE Wei Thoo 
Associate Head, Associate Professor

LEE Kwok On Matthew
Chair Professor

LIM Kai Hin1   
Chair Professor

WAGNER Christian 
Chair Professor

ZHAO J Leon
Chair Professor

DAVISON Robert M 
Professor

LIAO Shaoyi Stephen 
Professor

MA Jian 
Professor

FANG Yulin2

Associate Professor

FENG Juan1

Associate Professor

KWOK Chi Wai Ron 
Associate Professor

LAU Yiu Keung Raymond 
Associate Professor

LI Xin 
Associate Professor

WANG Weiquan 
Associate Professor

CHEN Hailiang 
Assistant Professor

CHEUNG Terence CH 
Assistant Professor

GE Ling
Assistant Professor

KIM Keong Tae 
Assistant Professor

KWON Juhee 
Assistant Professor

LEUNG Chung Man Alvin 
Assistant Professor

LIU Ben
Assistant Professor

PENG Chih Hung 
Assistant Professor

SCHNEIDER Christoph 
Assistant Professor

SUH Ayoung 
Assistant Professor

TONG Yu 
Assistant Professor

WANG Chong 
Assistant Professor

National University of Singapore (Singapore)

Purdue University (USA)

University of Manchester (UK)

University of British Columbia (Canada)

University of British Columbia (Canada)

University of California, Berkeley (USA)

City University of Hong Kong (HK)

Aix-Marseille University (France)

Asian Institute of Technology (Thailand)

University of Western Ontario (Canada)

Pennsylvania State University (USA)

City University of Hong Kong (HK)

Queensland University of 
Technology (Australia)

University of Arizona (USA)

University of British Columbia (Canada)

Purdue University (USA)

City University of Hong Kong (HK)

University of Texas at Austin (USA)

University of Maryland (USA)

Purdue University (USA)

University of Texas at Austin (USA)

University of Georgia (USA)

Washington State University (USA)

Washington State University (USA)

Ewha Womans University (Korea)

National University of Singapore (Singapore)

Hong Kong University of Science and 
Technology (HK)

• E-Commerce • Knowledge Management

• Green IS and Sustainability

• Information Security  • Data Mining

• Software Piracy and Software Bundling • Expert Systems

• E-Commerce • Online Social Networks

• Innovation Adoption and Diffusion • Managing IT-Based 

• Management of IT Resources 

• Cross-Cultural Issues in information Systems Management and Implementation

• Decision Support Systems • Virtual Community

• Services Computing and Management • Workflow Modeling and Design

• Modeling, Simulation and Control of Complex Socio-Technical Systems

• Virtual Knowledge Management  • Action Research

• Cross-Cultural Studies of Information Systems 

• Mobile Commerce • Data Mining

• Decision and Decision Support Systems • Business Intelligence

• Research Social Networks

• Knowledge Management and Innovation • IT-Driven Collaboration

• Internet-Based Service Strategies

• Economics of Information Systems • Pricing and Competition

• Online Review

• Knowledge Management and Innovation • IT-Driven Collaboration

• Internet-Based Service Strategies

• Big Data Stream Analytics • Social Media Analytics

• Information Retrieval

• Business Intelligence & Knowledge Discovery • Social Network Analysis

• Econometrics

• Recommendation Agents • Online Information Privacy 

• Affective, Social and Relational Computing in Online Communities

• Social Media • Big Data

• Economics of Information Systems • Business Analytics

• Image/Information Retrieval 

• E-Learning, Mobile Learning, E-Portfolio

• E-Business/Commerce • Crowdfunding

• E-Healthcare

• IT-Enabled Open Innovation (Crowdfunding/Crowdsourcing )

• Applied Microeconmetric

• Healthcare • Information Security

• Economics of Information Systems

• IT Business Value • Business Analytics

• Information Security

• Judgement and Decision Making on the Internet

• Psychology and Economics (AKA Behavioral Economics)

• Team Decision Making • Organizational Innovation

• E-Commerce

• Computer-Mediated Collaboration • Human Computer Interaction 

• Behavioral Modeling • Social Media

• Social Network Analysis • Virtual Collaboration 

• Organizational IS • Healthcare Information Systems

• IT-Enabled Collaboration

• Economics of IS • Crowdsourcing 

• Financial Information Technology • Privacy in Online Social Networks
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MESSAGE FROM THE HEAD
Professor Brian Keane BOYD

The Department of Management (MGT) currently has 21 regular 
full time research faculty members who come from diverse and 
international backgrounds. With the expertise and professional 
contribution of our faculty members, the Department is also 
engaged in a range of research, mainly in Human Resources and 
International Business disciplines. 
 
Currently, MGT offers one undergraduate programme “BBA 
Management” with two distinctive streams: 1) Human Resources 
Management, and 2) Strategy and International Management. 
Two Master's level postgraduate programmes are also offered, 
Global Business Management and Organisational Management,  
as well as PhD level research programmes. 
 
MGT believes that, ultimately, students are responsible for their 
own learning through hard work and dedication, with the help 
and guidance from teachers. Consequently, each faculty member 
expects students to come to class fully prepared, ready to discuss 
materials, and to participate in discussions. We believe in 
partnership learning with our students. MGT faculty members 
come from diverse countries. Many are well-known leaders in their 
fields of teaching, research and consulting. Our faculty members 
keep abreast of student, employer, and community expectations 
in this fast changing economic, technological and political 
environment. We have a rich and dynamic combination of 
international and local experience which we bring to the 
classroom to prepare our students for the realities and challenges 
of business in the modern world. 
 

DEPARTMENT OF
MANAGEMENT

* As of Sep 2016

21
No. of research faculty* 

3
No. of research degree students* 

Amount of funding

HK$16.7 Million

No. of research grants

32

January 2006 –  September 2016

For the period  

FACULTY
Expect to find in MGT a faculty member who places high 
demands on students. Because we expect students to 
succeed, we will assist them as mentors, advisors and 
friends. We strive to create a caring yet challenging 
environment in which they will want to take on 
obligations, feel free to assert their rights, and thus be 
able to achieve their full and true potential. Studying at 
MGT is an experience we believe students will enjoy 
while they are here and cherish for the rest of their lives.

MGT faculty members’ research papers have been frequently published in various 
prestigious academic journals. Its faculty members also hold editorial positions (e.g., 
Associate, Consulting, or Guest Editors) in many major scholarly journals, including 
Journal of Management, Management and Organization Review, and Organizational 
Research Methods, as well as serve or have served on the editorial boards of top 
management journals such as Academy of Management Journal, Journal of 
International Business Studies, and Strategic Management Journal, among others. In 
addition, many of its faculty members serve as officers of professional societies, 
including Academy of Management, Strategic Management Society, International 
Association for Chinese Management Research, International Association for 
Cross-Cultural Psychology, Asia Academy of Management, and International 
Management Development Association. Faculty members’ contributions to top tier 
journals have gained international recognition leading to numerous accolades at 
international conferences. They include Best Paper Award: Asia Academy of 
Management, Academy of Management, Southern Management Association Best 
Reviewer Award: Academy of Management Journal, Management and Organization 
Review Carolyn Dester Best International Paper Award: Academy of Management IM 
Division Samsung Best Paper Award: Academy of Management Outstanding Reviewer 
Award: International Association for Chinese Management Research Outstanding 
Reviewer Award from BPS Division: Academy of Management.

EDITORIAL  SERVICES AND
RECOGNITION
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1 The burden of seeing you: Relationship 
 conflict, depletion, and interpersonal
 harming and helping behaviors

This innovative project aims to address a very important aspect in our 
society. As we meet and interact with people every day, be it our family, 
friends, colleagues or strangers, relationships are highly sensitive and 
dynamic. There may be positive and negative situations when questions 
of the nature of a relationship are raised. As conflict is inevitable in our 
lives, we may often ignore or underestimate the impact it has on our 
behavior and lives. This project aims to find out more about relationship 
conflicts at work which can severely compromise productivity levels 
along with employees’ personal well-being, work attitudes and overall 
team effectiveness. Drawing on a multi-level model based on existing 
concepts and theories, the project is dedicated to examining these issues 
through a series of multimethod studies, combining laboratory 
experiments, longitudinal field surveys, and field experiments. The 
project will highlight the interpersonal consequences of relationship 
conflict, assisting organizations’ efforts to confine its negative effect and 
promote its positive outcomes.

REPRESENTATIVE  PROJECTS

2 Explaining culturally motivated
  employee resistance to
  organizational change when
  national companies in 
 mainland China globalize

With numerous opportunities for business 
expansion in the global market, an increasing 
number of Chinese-based business enterprises 
aspire to transform themselves from national 
companies to multi-national corporations. Such 
transformation is typically accompanied by the 
introduction of new organizational structures and 
business practices geared toward global market 
expansion and global talent attraction and 
retention. Hence it brings about new cultures that 
champion instrumental rationality and efficiency. 
From the perspective of senior management, such 
changes are inevitable. However, employees 
submerged in customary practice may find the 
new culture foreign and prefer to maintain the 
status quo. They may aslo view these changes as 
threats to their “normal” way of life in the local 
business culture. This is especially true for 
employees in many state enterprises in China that 
are undergoing rapid structural transformation to 
become more globally competitive. This research 
attempts to provide a nuanced understanding of 
the factors that contribute to culturally motivated 
employee resistance to organizational change 
from a cultural clash perspective. The findings 
should have important practical implications for 
managing organization change, particularly for 
national enterprises in mainland China.

4 Abusive supervision and
  subordinate performance

To form an effective team, one of the major duties of 
supervisors is to monitor subordinates’ performance. In 
doing so, supervisors may believe that they can use 
aggressive, abusive behavior to elicit high performance 
from subordinates and, at the same time, send the 
message to subordinates that mistakes will not be 
tolerated. The current research challenges this view and 
found that such supervisory behavior may not help 
underperformers, and  may actually backfire to damage 
subordinates’ “real” performance.  This research project 
examined these issues through a series of experiments 
and field surveys. The results demonstrated that 
supervisors tend to abuse subordinates perceived as 
lower performers only when their performance is 
relevant to the supervisors’ self-interest. And, even high 
performing subordinates may find it difficult to evade 
supervisor abuse. Supervisors using such abusive acts 
undermine objective performance among the very 
subordinates they themselves could benefit most from. 
This research assists organizations’ efforts to confine 
the negative consequences of abusive supervision, and 
its harmful effect on the firm’s overall productivity. 

p32 p33

3 Managerial spillover effects on 
 local firms' managerial innovation and 
 the moderating roles of absorptive
  capability and local FDI density

Multinational corporations play two key roles in implementing 
management innovations: inventing and implementing new 
management practices, and being involved in the diffusion of 
management innovations including the transfer of new 
management practices to other countries. However, management 
innovation is still under-researched. To fill this gap, this proposed 
research project investigates the effects of managerial spillover 
from multinational enterprises on management innovation of local 
Chinese firms as well as the moderating effects of absorptive 
capacity and the local FDI density.
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Aryee, S., Walumbwa, F. O., Mondejar, R., & Chu, C.W.L. (forthcoming). Core self-evaluations and employee voice behavior: Test of 
a dual-motivational pathway. Journal of Management.

Wang, L., & Murnighan, J. K. (forthcoming). How much does honesty cost? Small bonuses can motivate ethical behavior. 
Management Science. 

Bergh, D. D., Aguinis, H., Heavey, C., Ketchen, D. J., Boyd, B. K., Su, P., Lau, P., & Joo, H. (2016). Using meta-analytic structural equation 
modeling to advance strategic management research: Guidelines and an empirical demonstration via the strategic leadership – 
performance relationship. Strategic Management Journal. 37(3), 477-497.

Aryee, S., Walumbwa, F.O., Mondejar, R., & Chu, C.W. (2015). Accounting for the influence of overall justice on job performance: 
Integrating self‐determination and social exchange theories. Journal of Management Studies, 52(2), 231-252.

Lam, C. K., Huang, X., & Chan, S.C.H. (2015). The threshold effect of participative leadership and the role of leader information 
sharing. Academy of Management Journal, 58(3), 836-855.

Li, J., Qian, C., & Yao, F.K. (2015). Confidence in learning: Inter‐and intraorganizational learning in foreign market entry decisions. 
Strategic Management Journal, 36(6), 918-929.

Liu, W., Tangirala, S., Lam, W., Chen, Z., Jia, R. T., & Huang, X. (2015). How and when peers' positive mood influence employees' voice. 
Journal of Applied Psychology, 100(3), 976-989. 

Liu, Y., Wang, M., Chang, C. H., Shi, J., Zhou, L., & Shao, R. (2015). Work-family conflict, emotional exhaustion, and displaced 
aggression toward others: The moderating role of workplace interpersonal conflict and perceived managerial family support. 
Journal of Applied Psychology, 100(3), 793-808. 

May, D. R., Chang, Y. K., & Shao, R. (2015). Does ethical membership matter? Moral identification and its organizational 
implications. Journal of Applied Psychology, 100(3), 681-694. 

Ozer, M., & Zhang, W. (2015). The effects of geographic and network ties on exploitative and exploratory product innovation. 
Strategic Management Journal, 36(7), 1105-1114.

Tang, Y., Qian, C., Chen, G., & Shen, R. (2015). How CEO hubris affects corporate social (ir) responsibility. Strategic Management 
Journal, 36(9), 1338-1357.

Walter, F., Lam, C. K., Van der Vegt, G.S., Huang, X., & Miao, Q. (2015). Abusive supervision and subordinate performance: Instrumentality 
considerations in the emergence and consequences of abusive supervision. Journal of Applied Psychology, 100(4), 1056.

Koh, P. S., Qian, C., & Wang, H. (2014). The insurance value of corporate social performance: When do shareholders benefit from it? 
Strategic Management Journal, 35(10), 1464-1482. 

Marquis, C., & Qian, C. (2014). Stakeholder legitimacy and corporate social responsibility reporting in China. Organization Science, 
25(1), 127-148. 

Rupp, D. E., Shao, R., Jones, K. S., & Liao, H. (2014). The utility of a multifocal approach to the study of organizational justice: A 
meta-analytic investigation into the consideration of normative rules, moral accountability, bandwidth-fidelity, and social 
exchange. Organizational Behavior and Human Decision Processes, 123(2), 159-185. 

Shao, R., & Skarlicki, D. P. (2014). Service employees’ reactions to mistreatment by customers: A comparison of North America and 
East Asia. Personnel Psychology, 67(1), 23-59. 

Wang, L., Zhong, C.B., & Murnighan, J.K. (2014). The social and ethical consequences of a calculative mindset. Organizational 
Behavior and Human Decision Processes, 125(1), 39-49.

Weng, D. H., & Lin, Z. (2014). Beyond CEO tenure: The effect of CEO newness on strategic changes. Journal of Management, 40(7), 
2009-2032.

Yiu, D. W., Xu, Y., & Wan, W. P. (2014). The deterrence effects of vicarious punishments on corporate financial fraud. Organization 
Science, 25(5), 1549-1571. 

Boyd, B.K., Bergh, D.D., Ireland, R.D. & Ketchen, D.J. (2013). Constructs in strategic management. Organizational Research Methods, 
16(1), 3-14.

Lai, X., Li, F., & Leung, K. (2013). A Monte Carlo study of the effects of common method variance on significance testing and 
parameter bias in hierarchical linear modeling. Organizational Research Methods, 16(2), 243-269.

Lee, S. H., & Weng, D. H. (2013). Does bribery in the home country promote or dampen firm exports? Strategic Management 
Journal, 34(12), 1472-1487.

Li, J., & Qian, C. (2013). Principal‐principal conflicts under weak institutions: A study of corporate takeovers in China. Strategic 
Management Journal, 34(4), 498-508.

Qian, C., Cao, Q., & Takeuchi, R. (2013). TMT diversity, conflict, and organizational innovation: The moderating roles of 
environment. Strategic Management Journal, 34(1), 110-120.

Rupp, D.E., Shao, R., Thornton, M.A., & Skarlicki, D.P. (2013). Applicants' and employees' reactions to corporate social responsibility: 
The moderating effects of first‐party justice perceptions and moral identity. Personnel Psychology, 66(4), 895-933.

Shao, R., Rupp, D.E., Skarlicki, D.P., & Jones, K.S. (2013). Employee justice across cultures: A meta-analytic review. Journal of 
Management, 39(1), 263-301.

Tse, H.H.M., Lam, C.K., Lawrence, S. A., & Huang, X. (2013). When my supervisor dislikes you more than me: The effect of 
dissimilarity in leader-member exchange on coworkers' interpersonal emotion and perceived help. Journal of Applied Psychology, 
98(6), 974-988.

Wang, L., & Murnighan, J.K. (2013). The generalist bias. Organizational Behavior and Human Decision Processes, 120(1), 47-61. 

RECENT  MAJOR  PUBLICATIONS

GRF |・ Communication accommodation and organizational identity and image: A 
study of Hong Kong firms' organizational legitimacy in mainland China

・ Enhancing expatriation effectiveness: The mitigating effect of attachment 
security on perceived threat in intercultural conflict

・ Gift-exchange and unethical reciprocity in experimental labor markets

・ Paradigm development in Chinese management research: The role of research 
methodology

・ Standing in the customers shoes: Joint effects of perspective taking and 
proactive personality on customer service performance

・ The burden of seeing you: Relationship conflict, depletion, and interpersonal 
harming and helping behaviors

・ The paradox of punishment and trust

ESC |・ Consequences of supervisor emotional exhaustion: Abusive supervision, 
subordinate deviance and self-monitoring

・ Creativity as a (double-edged) pragmatic moral sword

・ Police incivility associated with suspect aggression: A multi-level investigation

GRF: General Research Fund offered by University Grants Committee of the Hong Kong SAR Government
ECS: Early Career Scheme Project Grant offered by University Grants Committee of the Hong Kong SAR Government 

MAJOR  EXTERNAL  GRANTS  (2013-2016)
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1 Winner of College of Business Research Excellence Award 2011 

UNIVERSITY (PhD)RESEARCH  FOCUSNAME

BOYD Brian Keane 

Head, Chair Professor

SUE-CHAN Christina 

Associate Head, 

Associate Professor

CHEN Ziguang 

Professor

MARTINSONS Maris

Professor

OZER Muammer

Professor

WAN William 

Professor

YANG Haibin1

Professor

CHAN Andrew 

Associate Professor

FU Ho Ying 

Associate Professor

HEMPEL Paul Steven

Associate Professor

LAM Catherine K 

Associate Professor

PANG Yuet Ngor Mary

Associate Professor

QIAN Cuili 

Associate Professor

YANG Jane

Associate Professor

WANG Long 

Associate Professor

KIM Kyoung Yong

Assistant Professor

LIAW Chyayi Emily 

Assistant Professor

RYU Wonsang

Assistant Professor

SHAO Ruodan 

Assistant Professor

WANG Chang Linda

Assistant Professor

WENG David H 

Assistant Professor

University of Southern California (USA)

 University of Toronto (Canada)

Nagoya University (Japan)

University of Warwick (UK)

University of Pittsburgh (USA)

Texas A&M University (USA)

University of Texas at Dallas (USA)

Lancaster University (UK)

University of Hong Kong (HK)

Rutgers University (USA)

Hong Kong Polytechnic University (HK)

University of Warwick (UK)

Hong Kong University of Science and 
Technology (HK)

Louisiana State University (USA)

Northwestern University (USA)

University of Houston (USA)

University of Western Ontario (Canada)

Purdue University (USA)

University of British Columbia (Canada)

Michigan State University (USA)

University of Texas at Dallas (USA)

• Corporate Governance • Strategic Management 

• Research Methods

• Work Engagement • Coaching

• Leadership • Motivation

• Organizational Behavior • Cross Cultural HRM

• Proactive Behavior

• Strategic Management and Organizational Change  

• Information System • Cross Cultural Management

• International Business

• Technology Management • Strategic Management

• Multinational Business • Innovation Management

• Strategic Management • International Business

• Multinational Business • Innovation Management

• Strategic Networks • Mergers and Acquisitions

• Entrepreneurship • Competition in Transition Economy

• Strategic Management • Organizational Theory

• Knowledge Management

• Cultural and Cognition • Conflict Resolution

• Negotiation • Leadership and Multiculturalism

• Global and Strategic HRM • Technology in HRM

• Creativity

• Manage of Knowledge and Professional Employees

• Job Stress and Performance • Leadership

• Workplace Emotions and Emotional Labor • Teamwork

• Sociology of Work • HRM

• Occupational Choice • Career Development

• Corporate Governance • Stakeholder Management

• International Business

• Multilevel Relationships • Customer Service and Emotions

• Professional Client Relationships

• Decision Making • Business Ethics

• Trust

• HRM • Organizational Behavior

• Leadership

• International Business • Branding

• Service Sector

• Strategic Management • Cooperative Strategy

• Competitive Strategy

• Organizational Justice • Corporate Social Responsibility

• Business Ethics

• Leadership • Team Dynamics

• Organizational Behavior • Research Methods

• Strategic Leadership • Alliance and Network

• International Management

RESEARCH  FACULTY  LIST

OUTSTANDING  PhD  GRADUATES

• LI Fuli  Associate Professor, Xian Jiaotong University, China

• LI Haiyang Professor, Rice University, USA 

• LIN Xiaowan, Lucy Associate Professor, University of Macau, Macau

• LU Lin Linda Associate Professor, Shanghai Jiao Tong University, China

• Angelo M. SOLARINO Assistant Professor, University of Leeds, UK
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MESSAGE FROM 
THE HEAD
Professor CHEN Youhua Frank

The Department of Management Sciences (MS) has 29 core 
faculty members with a wide range of research expertise in the 
fields of operations management and statistics. MS offers two 
undergraduate majors, Business Analysis and Business 
Operations Management. Two taught master's programs are 
also offered, Quantitative Analysis for Business and Supply 
Chain and Operations Management, as well as a PhD research 
programme. MS is ranked one of the top management 
sciences departments in the Asia-Pacific region, and 25th in the 
world according to the latest UTD Business School Rankings. 
MS has a long history of collaborating with industries in the 
search for relevant and useful solutions to real life business 
problems, exemplified by the frequently cited Centa-City Index 
and Hong Kong Consumer Confidence Index. The Department 
aims to maintain its strength in supply chain management and 
risk management, and in the meantime focus on building 
expertise in healthcare management and analytics. We also 
exert great effort in preparing PhD students to excel in top 
business schools.

DEPARTMENT OF 
MANAGEMENT SCIENCES

* As of Sep 2016

29
No. of research faculty* 

28
No. of research degree students* 

Amount of funding

HK$56 Million

No. of research grants

55

January 2006 –  September 2016

For the period  

FACULTY

1 Statistical Consulting Unit

The Unit provides statistical consultation services for all academics, university central 
administration units, and research students in the University. It also provides advisory 
services on research strategy, methodology, and statistical computing; consultations on 
experimental and survey design; and suggests how to improve statistical analysis. It 
conducts fieldwork for survey research and statistical analysis, and develops ad hoc 
analysis programs for clients.

2 Energy and Environmental Policy Research Unit

This is the first research unit dedicated to energy and environmental policy analysis in 
Hong Kong. Its mission is to foster academic, industrial, and governmental collaboration 
in energy and environmentally related research activities, particularly in Hong Kong and 
mainland China. It aims to promote rigorous and objective empirical research related to 
energy and environmental policy, thereby supporting decision-making by government 
and industry. The results of its research are disseminated through publications, 
seminars, forums, and other public outreach activities.

3 Forecasting Science Research Unit

This Unit supports the development of international capability in the area of 
forecasting science. Focusing on the theoretical and methodological development in 
resolving complex forecasting problems, it aims to enhance business decision-making 
and organizational competitiveness, particularly in the Asian context. An 
interdisciplinary applied research approach is driven by the kinds of specific forecasting 
problems that businesses and organizations currently face. Its work draws on research 
from across the disciplines of management sciences, economics, and finance and 
information systems. Researchers address problems in areas such as economic 
forecasting and early warning for crisis, sector forecasting and demand and price 
forecasting for strategically important resources including crude oil, gas and coal etc.

RESEARCH  UNITS
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1 Operations and supply chain management

This area of management research is concerned with the design, 
operations and improvement of business processes that create and 
deliver a firm’s products and services. It ensures that business operations 
are efficient in terms of using as few resources as needed, whilst 
remaining effective in terms of meeting customer requirements. To 
retain a leading position in serving competitive markets, it is crucial for 
firms to embrace best practice in operations and supply chain 
management. Research interests of our faculty members include retailing 
operations, inventory management, revenue management, logistics, 
social network, behavioral operations, and OM-marketing/finance 
interfaces, with a wide range of applications in various industries such as 
manufacturing, logistics, airlines, retailing, and electronic commerce.    

MAJOR  RESEARCH  AREAS

2 Statistical modeling and
  applications

Statistical modeling is a mathematically formalized 
way to approximate reality when the uncertainty of 
realizations leads to the inclusion of random 
components. Statistical modeling often involves 
the development of techniques that are useful for 
different model building situations, taking into 
account the unique features of the data. Applied 
statistics deals with the applications of statistical 
ideas, methodology and techniques in solving 
practical problems in areas such as business, 
economics, healthcare and many others.

5 Financial engineering and 
 risk management

This multidisciplinary field draws on finance and 
economics, mathematics, statistics, engineering and 
computational methods. It concerns the development 
and application of mathematical models and methods 
for the design and analysis of financial markets, 
instruments, strategies, and regulations. Research 
interests in this area are focused on advances in 
operations research tools that may help to solve 
challenging problems in the financial engineering and 
risk management areas. This may lead to viable 
solutions for finance industry firms, regulatory 
agencies, and other organizations that employ financial 
markets to manage capital and risk. 

p40 p41

3 Healthcare management

Healthcare delivery worldwide has been fraught with high cost, low 
efficiency and poor quality of patient care service. Hong Kong is no 
exception, and the quality of service provided to patients has been 
far from exemplary. Further exacerbating the problem is an aging 
population: the number of people of age 65 and above is fast 
approaching 15%, and this statistic is increasing by about one 
percentage point every year. To address these issues, improved 
management of healthcare operations develops approaches for 
achieving operational excellence as one of the important ways of 
driving down costs, whilst maintaining quality levels.  Key research 
topics in this area include capacity and demand management, 
public-private partnerships -  incentives and performance 
evaluation, integrated elderly care, workforce and equipment 
scheduling and planning, emergency department flow 
management, and many others.

4 Data analytics

Data are the most valuable asset in the creation and discovery of 
knowledge. By exploring relevant data with a combination of data 
mining and business intelligence based applications, the use of data 
analytics meticulously extracts valuable information and insights 
that can inspire decision making. Research interests of our faculty 
members in this area are focused on development of novel statistical 
modelling based on data mining techniques for reliable prediction, 
with application in business, healthcare, transportation, etc.



p42 p43

Chen, X., Hu, P., Shum, S., & Zhang, Y. (forthcoming). Dynamic stochastic inventory management with reference price effects. 
Operations Research.

Shum, S., Tong, S., & Xiao, W. (forthcoming). On the impact of uncertain cost reduction when selling to strategic customers. 
Management Science.

Yang, Y., Yu, Y., & Huang, T. (forthcoming). Myopic analysis for multi-echelon inventory systems with batch ordering and 
nonstationary/time-correlated demands. Production and Operations Management.

Duan, L., Shou, B., & Huang, J. (2016). Capacity allocation and pricing strategies for new wireless services. Production and 
Operations Research, 25(5), 866-882.

Gao, L., Shou, B., Huang, J., & Chen, Y. (2016). Combining spot and futures markets: A hybrid market approach to dynamic 
spectrum access. Operations Research, 64(4), 794-821.

Hu, P., Shum, S., & Yu, M. (2016). Joint inventory and markdown management for perishable goods with strategic consumer 
behavior. Operations Research, 64(1), 118-134.

Lu, Y., Song, M., & Yang, Y. (2016). Joint inventory and pricing coordination with incomplete demand information. Production and 
Operations Management, 25(4), 701-718.

Tong, S., & Liu, G. (2016). Importance sampling for option Greeks with discontinuous payoffs. INFORMS Journal on Computing, 
28(2), 223-235.

Zhao, X., Pang, Z., & Stecke, K.E. (2016). When does a retailer’s advance selling capability benefit manufacturer, retailer, or both? 
Production and Operations Management, 25(6), 1073-1087.

Chen, X., Wan, A.T.K., & Zhou, Y. (2015). Efficient quantile regression analysis with missing observations. Journal of the American 
Statistical Association, 110(510), 723-741.

Dong, M. C., Liu, Z., Yu, Y., & Zheng, J. H. (2015). Opportunism in distribution networks: The role of network embeddedness and 
dependence. Production and Operations Management, 24(10), 1657-1670.

Hong, L. J., Luo J., & Nelson, B.L. (2015). Chance constrained selection of the best. Informs Journal on Computing, 27(2), 317-334.

Hsu, V., Xiao, W., & Hu, Q. (2015). Manufacturing capacity decisions with demand uncertainty and tax cross-crediting. 
Manufacturing & Service Operations Management, 17(3), 383-398.

Kouvelis, P., Xiao, Y., & Yang, N. (2015). PBM competition in pharmaceutical supply chain: Formulary design and drug pricing. 
Manufacturing & Service Operations Management, 17(4), 511-526.

Liu, G. (2015). Simulation risk contributions of credit portfolios. Operations Research, 63(1), 104-121.

Luo J., Hong, L.J., Nelson, B.L., & Wu, Y. (2015). Fully sequential procedures for large-scale ranking-and-selection problems in 
parallel computing environments. Operations Research, 63(5), 1177-1194.

Pang, Z., Berman, O., & Hu, M. (2015). Up then down: Bid-price trends in revenue management. Production and Operations 
Management, 24(7), 1135-1147.

Yu, Y., Benjaafar, S., & Gerchak, Y. (2015). Capacity sharing and cost allocation among independent firms with congestion. 
Production and Operations Management, 24(8), 1285-1310.

Yuan, N., Chua, G.A., Liu, X., & Chen, Y. (2015). Unsold versus unbought commitment: minimum total commitment contracts with 
nonzero setup costs. Production and Operations Management, 24(11), 1750-1767.

Chen, X., Shum, S., & Simchi-Levi, D. (2014). Stable and coordinating contracts for a supply chain with multiple risk-averse 
suppliers. Production and Operations Management, 23(3), 379-392.

Gao, L., Li, Z., & Shou, B. (2014). Information acquisition and voluntary disclosure in an export-processing system. Production and 
Operations Management, 23(5), 802-816.

Hong, L.J., Juneja, S., & Luo, J. (2014). Estimating sensitivities of portfolio credit risk using Monte Carlo. INFORMS Journal on 
Computing, 26(4), 848-865.

Huang, T., & Yu, Y. (2014). Sell Probabilistic goods? A behavioral explanation for opaque selling. Marketing Science, 33(5), 743-759.

Lu, Y., Chen, Y., Song, M., & Yan, X. (2014). Optimal pricing and inventory control policy with quantity-based price differentiation. 
Operations Research, 62(3), 512-523.

Lu, Y., & Song, M. (2014). Inventory control with a fixed cost and a piece-wise linear convex cost. Production and Operations 
Management, 23(11), 1966-1984.

Sun, L., Hong, L. J., & Hu, Z. (2014). Balancing exploitation and exploration in discrete optimization via simulation through a 
Gaussian process-based search. Operations Research, 62(6), 1416-1438.

Wang, H. F., Liang, X. Y., Sethi, S., & Yan, H. (2014). Inventory commitment and prioritized backlogging clearance with alternative 
delivery lead times. Production and Operations Management, 23(7), 1227-1242.

Yang, Y., Chen, Y., & Zhou, Y. (2014). Coordinating inventory control and pricing strategies under batch ordering. Operations 
Research, 62(1), 25-34.

RECENT  MAJOR  PUBLICATIONS
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MAJOR  EXTERNAL  GRANTS  (2013-2016)

TBRS: Theme-based Research Scheme Project Grant offered by the University Grants Committee of the Hong Kong SAR Government
GRF: General Research Fund offered by University Grants Committee of the Hong Kong SAR Government 
NSFC: National Natural Science Foundation of China

GRF |・ A change-of-variable approach to conditional Monte Carlo 

・ An operations management approach to mitigating the labor shortage 
problem

・ An optimal stopping approach to portfolio risk measurement

・ Approximate Dantzig-Wolfe decomposition for solving a class of variational 
inequality problems

・ Blood platelet inventory control for a blood center with limited supply 

・ Combining stylized models and simulation models for metamodeling and 
simulation optimization with applications in queueing systems 

・ Distribution requirement planning and inventory policies for a distribution 
supply chain with a minimum order quantity

・ Inventory management with scarcity effect and lost-sales

・ Joint chance constrained programming: A gradient perspective

・ Just-in-time, cost uncertainty and strategic customers

・ K-approximate convexity and its applications

・ Managing capacitated multi-echelon supply chains

・ Managing perishable food processing supply chains

・ On a random yield problem with non-zero lead times

・ Quantile regression analysis with missing and length-biased data

・ Robust price-setting newsvendor problem

・ Social network effects in retail supply chain management

・ Strategic horizontal outsourcing

・ Strategic intertemporal pricing with heterogeneous risk attitudes for efficient 
product evaluation, learning and adoption

・ The impact of imitative entry on new product innovation and dynamic pricing 
in the presence of strategic customers

・ The role of customer screening and waiting in inventory models with dynamic pricing

・ Transportation service procurement with total quantity discounts

NSFC |・ 面向經濟、社會和環境協調發展的物流系統基礎理論 (Theoretical foundations 
of contemporary logistics management for harmonized development of 
economy, society and environment)

TBRS |・ Delivering 21st century healthcare in Hong Kong-Building a quality-and- 
efficiency driven system



p44 p45

44 D
EP

A
R

TM
EN

T 
O

F 
M

A
N

A
G

EM
EN

T 
SC

IE
N

C
ES

1 Winner of College of Business Research Excellence Award 2015

UNIVERSITY (PhD)RESEARCH  FOCUSNAME

CHEN Youhua Frank 
Head, Chair Professor

TSO Kwok Fai Geoffrey
Associate Head, 
Associate Professor

HONG Jeff
Chair Professor

SINGPURWALLA Nozer Darabsha 
Chair Professor

YAN Houmin
Chair Professor

CHIANG Wei Yu Kevin
Professor

WAN Tze Kin Alan 
Professor

YAU Kai Wing Kelvin
Professor

CHUNG Siu Wai William
Associate Professor

HAO Gang
Associate Professor

LAM Kim Fung Bruce 
Associate Professor

LEUNG Kit Nam Francis
Associate Professor

LI Yanzhi
Associate Professo

LIN Ka Yuk Carrie 
Associate Professor

LIU Guangwu
Associate Professor

LU Ye1

Associate Professor

PANG Zhan
Associate Professor

SHUM Stephen Wan Hang
Associate Professor

TSE Siu Keung
Associate Professor

YEUNG Miu Han Iris 
Associate Professor

HU Qiaohai
Assistant Professor

LEUNG Ngai Hang Zachary
Assistant Professor

NG Cheuk Key
Assistant Professor

SHOU Biying 
Assistant Professor

SUN Zhankun 
Assistant Professor

WU Jing 
Assistant Professor

XIAO Yixuan 
Assistant Professor

YU Yimin
Assistant Professor

YUEN Hak Keung 
Assistant Professor

University of Toronto (Canada)

University of Toronto (Canada)

Northwestern University (USA)

New York University (USA) 

University of Toronto (Canada)

University of Illinois at Urbana-Champaign 
(USA)

University of Canterbury (New Zealand)

Australian National University (Australia)

University of Waterloo (Canada)

University of Pittsburgh (USA) 

Simon Fraser University (Canada) 

Curtin University of Technology (Australia)

Hong Kong University of Science and 
Technology (HK)

University of Birmingham (UK) 

Hong Kong University of Science and 
Technology (HK)

Massachusetts Institute of Technology (USA)

Chinese University of Hong Kong (HK)

Massachusetts Institute of Technology (USA)

University of Wisconsin-Madison (USA)

University of Kent at Canterbury (UK) 

Case Western Reserve University (USA)

Massachusetts Institute of Technology (USA)

University of Hong Kong (HK)

Northwestern University (USA)

University of North Carolina Chapel Hill (USA)

University of Chicago (USA)

Washington University in St. Louis (USA)

University of Minnesota (USA)

University of Surrey (UK)

• Inventory Models • Risks in Supply Chains 
• Emerging Issues in Supply Chains  • Healthcare Management

• Statistical Modelling • Survey Methods
• Market Research

• Stochastic Modeling • Business and Financial Analytics
• Stochastic Optimization and • Financial Risk Management
  Stochastic Simulation • Healthcare Management

• Reliability Theory • Bayesian Inference          
• Applied Probability • Foundations of Inference

• Behavior Models • Contracts and Risks Analysis
• Supply Chain Management

• Supply Chain Management • E-Commerce/E-Business Strategy
• Operations/Marketing Interface • Marketing Science
• Dynamic Pricing

• Model Averaging and Selection • Varying-Coefficient 
• Missing and Censored Data  Semi-Parametric Models
• Quantile Regression

• Finite Mixture Models • Generalized Linear Mixed Models
• Multivariate Survival Analysis • Robust Estimation
• Statistical Modelling • Zero-Inflated Poisson Models

• Large-scale Modeling • Decomposition Methods
• Equilibrium Modeling in Energy Market and Transportation

• Multiple Criteria Decision Making • Neural Networks
• Logistics and Supply Chain Management
• Fraud Management and Enterprise Risk Management

• Discriminant Analysis • Multi-Criteria Decision Making
• Linear Programming • Data Envelopment Analysis

• Maintenance • Reliability
• Warranty • Inventory/Production

• (Green) Operations and Supply  • Perishable Inventory  
 Chain Management  Management
• Supply Chain Finance • Planning and Scheduling

• Scheduling • Health Care Applications          
• Operations Planning • Optimization
• Simulation

• Financial Engineering • Risk Management
• Stochastic Simulation

• Operations Management • Mathematical Programming
• Financial Engineering

• Operations Research • Pricing and Revenue 
• Big Data and Business Analytics  Management
• Supply Chain Financing and Risk Management

• Pricing and Revenue Management • Supply Chain Management
• Consumer Behavior in Operations Management

• Statistical Quality Control and Design • Reliability

• Time Series Analysis • Multivariate Analysis

• Operations Management  • Healthcare Product Supply Chain
• Interfaces Research between Operations • Operations and Marketing
 and Finance          

• Supply Chain Management • Revenue Management
• Healthcare Operations

• Applied Statistics • Forecasting                  
• Ranking & Selection

• Operations and Supply Chain Management • Network Economics

• Stochastic Modeling • Optimal Control           
• Healthcare Operations

• Supply Chain Management • Interfaces between Operations
• Asset Pricing  and Finance-Economic Networks    

• Operations Management  • Pharmaceutical Supply Chain                  
• Revenue Management  • Risk Management                 
• Interface of Operations and Marketing

• Inventory Models  • Emerging Supply Chain Strategies
• Interface of Operations Management • Behavior Models
 and Marketing                      

• Data Mining Applications • Survival Analysis

RESEARCH  FACULTY  LIST

CONTACT US          DEPARTMENT  OF  MANAGEMENT  SCIENCES

+852 3442 8644          +852 3442 0189          msgo@cityu.edu.hk

OUTSTANDING  PhD  GRADUATES

• BAO Helen Lecturer, University of Cambridge, UK 

• LAI Fujun McCarty Distinguished Professor of Decision Sciences, University of 

Southern Mississippi, USA 

• XIANG Liming Associate Professor, Nanyang Technological University, Singapore 

• YANG Yongheng Professor and Associate Dean of School of Public Policy and 

Management, Tsinghua University, China 

• ZHANG Guoqing Professor, University of Windsor, Canada

EDITORIAL  SERVICES   AND
RECOGNITION

Faculty members of the Department of Management Sciences have published in a number 
of top-tier journals over the past few years. As a recognition of their excellent research work, 
MS faculty members have received numerous distinguished scholarships and awards, 
including the Chang Jiang Scholar Chair Professorship from the Ministry of Education of 
China, Early Career Awards from the Research Grants Council of Hong Kong, best paper 
awards from various professional organizations such as the Society of Production and 
Operations Management, the Institute of Industrial Engineers and INFORMS Simulation 
Society, and awards of paper competitions organized by various societies such as the 
INFORMS Junior Faculty Interest Group. In addition to scholarships and awards, MS faculty 
members have also been actively involved in professional service to the community, and 
served on editorial boards of flagship journals in the field, such as Operations Research and 
Production and Operations Management.



CONTACT US                                  DEPARTMENT  OF  MARKETING

+852 3442 9656       +852 3442 0346         mktdept@cityu.edu.hk
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MESSAGE 
FROM THE HEAD
Professor LI Juan Julie         

The Department of Marketing (MKT) has a team of capable and 

diligent researchers, and many of them are world-renowned 

scholars. Our focus is on doing rigorous research on important 

marketing/business issues in China. Our research papers are 

published in leading academic and professional international 

journals such as the Journal of Marketing, Journal of Marketing 

Research, and Journal of Consumer Research. 

Our faculty members have been extensively involved in the 

professional field as editorial board members, external 

reviewers, and guest editors. For example, several professors in 

our Department have served as editors or guest editors for the 

Journal of Operations Management, the Journal of Business 

Research, the Journal of Industrial Marketing Management and 

the Asian Journal of Business Research, and our professors serve 

as editorial board members for numerous journals in the field 

such as Strategic Management Journal, Asia Pacific Journal of 

Management, Journal of Advertising, and Journal of Marketing 

Science.

Our research has had a great deal of influence in academia. The 

total citation count from Scopus for our 21 full-time academic 

staff in 2015-2016 was 10,224, with an average of 487 citations 

per academic staff member. This rate of citation shows that our 

staff has achieved very significant influence in the business field.

DEPARTMENT OF 
MARKETING

Faculty members of MKT have frequently published in top-tier journals in the field over 

the past few years. As a recognition of their devotion to high-quality research work, MKT 

faculty members have received a great number of renowned scholarships and awards, 

including Chang Jiang Scholar Chair Professorship from the Ministry of Education of 

China, Early Career Awards from Research Grants Council of Hong Kong, best paper 

awards from various professional organizations, such as AMA Summer Marketing 

Educators' Conference, Journal of Service Marketing, Decision Science Institute and 

awards of paper competitions organized by prestigious publishers such as Emerald 

Literati Network, Emerald Publisher, McGraw-Hill Irwin. In addition to the scholarships 

and awards, MKT faculty members have been actively providing professional service to 

the community by serving as guest editors of Journal of Operations Management and 

Journal of Business Research and on editorial boards of prestigious journals, such as 

Journal of Operations Management, Industrial Marketing Management, and Journal of 

Business Research.

EDITORIAL  SERVICES  AND
RECOGNITION

* As of Sep 2016

21
No. of research faculty* 

11
No. of research degree students* 

No. of research grants

40

January 2006 –  September 2016

For the period

FACULTY

Amount of funding

HK$19.4 Million
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GRF |・ A longitudinal examination of the roles of project designs and social engagement in a dynamic
crowdfunding process

・ An examination of trust repair upon supply chain disruptions: The role of organizational justice

・ Being secure while being dependent: Dependence balancing strategies for weaker partners in
channel relationships 

・ Between contracts and trust: Disentangling the safeguarding and coordination effects over the
relationship lifecycle

・ Consumption in the context of positive and negative social interactions

・ Do better-than-fair rewards pay off? An examination of distributors' responses to favorably
unfair rewards 

・ Exploring interorganizational guanxi: A dyadic, longitudinal study of channel management in China

・ How can I trust you? Trust ambivalence and governance complexity in intreorganizational
relationships

・ Knowledge co-creation in marketing channel

・ Managerial ties, knowledge acquisition, and institutional environment

・ The confluence of exchange hazards and institutional forces on opportunism in an emerging market 

・ The impact of environmental uncertainty on corporate philanthropy: Evidence from a transition
economy 

・ ”Too hurry to decide” : A “big data” investigation of antecedents and consequences of bidder
decision quality in fast live auctions

・ Unnatural relationship dissolution in franchise relationships: A dual-agency perspective

NSFC |・ 道歉還是否認？企業如何選擇危機響應策略：基於穩定性歸因視角 (Apology or denial? Violation 
type, response, and consumer trust: A stability attribution)

・ 不合作事件後供應鏈成員間關係修復：治理機制的影響及依賴結構和感知公平的調節作用
 (Inter-firm relationship repair after non-cooperative incidents: The effects of 
governance mechanisms, dependence and justice)

・ 市場演變與品牌競爭動態：制度分析 (Marketing evolution and brand competitive dynamics: 
An institutional analysis)

ECS |・ Do mobile messaging apps decrease the revenue of wireless carriers?

・ Does thinking "outside of the box" make people feel "full"? The influence of consumer creativity
on satiation for unhealthy foods 

・ Marketing assets, marketing actions and firms' response strategies to exogenous shocks

GRF: General Research Fund offered by University Grants Committee of the Hong Kong SAR Government
ECS: Early Career Scheme Project Grant offered by University Grants Committee of the Hong Kong SAR Government
NSFC: National Natural Science Foundation of China

OUTSTANDING  PhD  GRADUATES

• BAI Xuan Associate Professor, Southwestern University of Finance and Economics, China

• JIA Fang Flora Assistant Professor,  Shenzhen University, China

• QIN Yau Assistant Professor, Macau University of Science and Technology,  Macau

• XIE Tingting Assistant Professor, Hang Seng Management College, HK

• ZHONG Weiguo Assistant Professor, Peking University, China

MAJOR  EXTERNAL  GRANTS  (2013-2016)

2 The confluence of exchange hazards
and institutional forces on 
opportunism in an emerging market

Marketing channels literature has paid limited attention to 

institutional environments that constrain buyer–supplier 

exchanges, though such institutions are fundamental 

determinants of transaction costs. Drawing on transaction 

cost economics and institutional theory, this research 

examines the confluence of institutional and efficiency 

views to assess how institutional forces restrain the impact 

of exchange hazards, i.e. transaction-specific assets (TSA) 

and performance ambiguity, on channel opportunism. 

This research proposes that the positive effect of TSA on 

opportunism is attenuated more by legal effectiveness 

than by network importance. The positive effect of 

performance ambiguity on opportunism is attenuated 

more by network importance than by legal effectiveness. 

In addition, this research proposes that opportunism has a 

positive effect on channel disruption and that 

opportunism has a negative effect on channel members’ 

knowledge co-creation. This research enriches extant 

efficiency-based marketing channels literature and 

demonstrates the importance of integrating macro, 

legitimacy-based institutional factors with micro features 

of economic exchanges.

3 How can I trust you? 
Trust ambivalence, and
governance complexity in
interorganizational relationships

This project explores dependence imbalance as the main 

driving factor of trust ambivalence. It argues that as 

dependence deepens, the more dependent organization 

becomes less concerned about its partner’s competence 

as the partner possesses the capabilities and resources 

necessary to realize its desired goals. Conversely, a firm 

becomes more concerned about its partner’s goodwill 

when the partner’s power and behavior are outside its 

purview and control. Thus, trust ambivalence arises from 

an unbalanced structure of firm dependence.

1 Consumption in the context of positive and negative social interactions 

The aim of this project is to conceptually and empirically explore the consumption consequences of different relationships. 

Social interactions have both positive and negative aspects. While it has been largely found that positive relationships led 

people to choose more similar products, it is much less unclear how negative relationships influence product choices. It is 

possible that people with negative ties (e.g., opponents) tend to choose different rather than similar products. However, 

consumption patterns can be further complicated by product type. Even for individuals with positive ties, their choices of 

some products may not converge.  

It plans to develop more accurate conceptualizations of negative relationships and examine the distinct effects of different 

types of such relationships. Empirically, it proposes to examine the questions using a novel dataset from an online virtual 

world, where all the relationships and consequences (e.g., consumption) have been objectively measured and reported by 

a computer system. The findings will help marketers to refine their product diffusion strategies, determine their desired 

levels of customization, and optimize product variety.

REPRESENTATIVE  PROJECTS
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1  Winner of College of Business Research Excellence Award 2011
2  Winner of College of Business Research Excellence Award 2012
3  Winner of College of Business Research Excellence Award 2013

UNIVERSITY (PhD)RESEARCH  FOCUSNAME

Dong, M.C., Fang, Y., & Straub, D.W. (forthcoming). The impact of institutional distance on joint performance of 
collaborating firms: The role of adaptive interorganizational systems. Information Systems Research. 

Grunhagen, M., Zheng, X., & Wang, J.J. (forthcoming). When the music stops playing: Post-litigation relationship 
dissolution in franchising. Journal of Retailing. 

Bai, X., Sheng, S., & Li, J.J. (2016). Contract governance and buyer-supplier conflict: The moderating role of institutions. 
Journal of Operations Management, 41, 12-24.

Chen, L.W., Gilbert, S., & Xia Y. (2016). Product line extensions and technology licensing with a strategic supplier. 
Production and Operations Management, 25(6), 1121-1146.

Dong, M.C., Ju, M., & Fang, Y. (2016). Role hazard between supply chain partners in an institutionally fragmented market. 
Journal of Operations Management. 46(September), 5-18.

Poppo, L., Zhou, K., & Li, J.J. (2016). When can you trust “trust”? Calculative trust, relational trust, and supplier 
performance. Strategic Management Journal, 37(4), 724-741.
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