First Major in Information Management (Internet Services and Social Networks Stream) - Second Major in Marketing (BBAU4 for 2025 cohort)
Effective from Catalogue Term: Sem A 2026/27
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&= e-Business BrErEED2 Digital Marketing Elective 1
Strategy
B 2027728
154246 ’
202 Digital Marketing and MKT4606 Either Sem A/
€= Social Mediaand | ¢, o mer Relationship| ~ Strategic Marketin Mgse02
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Management
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Pomts to Note:
um Credits Required for CB double major students
GE (21 CU): GE courses (15 CU) + 2 College-specified courses (6 CU)
College Requirement (42 CU): College Core (33 CU)
First Major Requirement (30 CU): Major core / major elective
Second Major Requirement (27 CU): Major core / major elective
Minor/Free Electives (0 CU - 24 CU)

[1S Major Electives (Credit Units)

+ Subjectto fulfling pre-requisie requirements

152022 Business Programming with Spreadsheet (3)

183101+ Cryptocurrency and Blockchain (3)

183230 Java Programming for Business (3)

183542+ Generative Artificial Intelligence for Business (3)

154238 / 154239 Internship | /11 (3)

1S4542+ Al Agents: Building Intelligent Business Solutions with Large Language Models (3)
154837 Regulatory Compliance for Financial Services Technologies (3)

154940 Global Technology Entrepreneurship and Innovation (3)

CB3800+ Business Praciice Intemship (3)
thar BRA ML

[MKT Major
Major Electives: Students who have not declared a stream must choose at least 2 electives|
from Group A

Group A:
KT3607 Design Thinking and Creativity in MKT4681 Data Strategy for Marketing
KT4650 Designing Brands and Customer MKT4636 Customer Analytics
KT4652 Designing and Developing Innovative _ MKT4680 Digital Marketing Tools and Analytics
KT3608 Marketing Intell and Applications of Analytics
KT4682 Artificial Intelli for Marketing | [

Group B:
KT4623 Selling and Sales 4634 F of Public Relations.
KT4625 Advertising 4637 Event Marketing
KT3638/ CB3800 Marketing |memsmp/ 3600 China Business Workshop
KT4622 Services Marketing 4604 Marketing in China
KT4624 Retall MKT4605 International Marketing

MKT4639 Marketing Diagnostic Residential Trip MKT4633 Cultural Advertising
MKT4651 Advanced MKT4629 Social Media Marketing
Marketing Seminar Il

MKT4674 Advanced MKT4610 Customer Relationship Management
One course from any CB
major MKT3643 Marketing Case Analysis and C:
MKT major zero-credit course requi (one of the following courses)
T2643A [Active Learning for Marketers
164 | Learning and Reflection
7

MKT267. ]

367 It

IS/IMKT Department reserves the right to make adjustments to the course offering pattern whenever appropriate. Programme structure, course codes and course titles are subject



